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'The  most  coNSTRuaivE  lot  of  suggestions  for 

MERCHANDISING  CANNED  FOODS  THAT  I  HAVE  EVER  HEARD/' 


Carlton  F.  Sturdy  of  the  Canco  Speaking  Service 
recently  delivered  an  address,  "How  to  Merchandise 
More  Canned  Foods,”  before  the  convention  of  the 
National  Association  of  Retail  Grocers. 

An  important  canner  found  the  address  so  help¬ 
ful  that  he  asked  for  a  typewritten  copy,  and  read  it 
before  his  own  sales  meeting.  His  men  were  so 
enthusiastic  that  he  then  had  copies  made  for  dis¬ 
tribution  to  his  customers.  Now  the  address  is  avail¬ 


able  on  records,  ready  for  you  to  use  at  your  sales 
meeting — and  before  grocer  groups.  We  shall  be 
glad  to  lend  it  to  you  on  request.  The  record  can 
be  played  on  any  radio-phonograph  combination 
equipped  for  long-playing  records  (33  R.P.M.).  If 
that  is  not  available.  Western  Union  in  each  of  225 
cities  rents  suitable  equipment  and  furnishes  an 
operator.  Write  American  Can  Company,  230  Park 
Avenue,  New  York,  N.  Y. 
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CAMEROB^  BUILDS  VACUUM 
CLOSIBfG  MACHlBfES  FOR  BOTH 
ROUND  AND  SQUARE  CANS 

Resourceful  Canners  are  improving  their  pro¬ 
ducts  and  reducing  costs  through  vacuum 
canning. 

The  machine  shown  above,  the  No.  158 
Vacuum  Closing  Machine  for  round  cans,  has 
a  pre-clinching  device,  for  sealing  liquid  pro¬ 
ducts  without  spill. 

Every  Machine  for  Can-Makers! 


CAN  MACHINERY  CO. 

140  NORTH  ASHLAND  AVENUE 
CH\CACO  ILLINOIS 
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PHILLIPS  CAN  COMPANY 

.^amifaciurers  of  Packers  Saniian^  Gam 


u^iviiion  or  me 


PHILLIPS  PACKIIMG  COHiPAlMY,  Inc 


Packers  of  J?kilitps  Delicious  Qualiiif  Canned  ^oo9 


HAMACHEK 

PEA 

HULLING 

EQUIPMENT 


Whenever  you  desire  information  on  the 
threshing  of  green  peas  or  lima  beans,  write  us. 
We  specialize  in  this  type  of  equipment  and 
do  not  make  any  other  machinery  to  divide 
our  efforts. 

We  cover  this  field  thoroughly  with  efficient 
and  economical  equipment  and  nationwide 
service. 

May  we  help  you  improve  your  pea  or  lima 
bean  pack  —  and  your  profits? 


RANK  HAMACHEK  MACHINE  CO 


*.v,  V'lner  Feeders,  Ensilage  Distributors  and  Cbain  Adjusters 

KEWAUNEE,  WISCONSIN 
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innien  you  hove  a 

Caimmg  Problem 


■  Whatever  your  problem,  Continental,  with  its 
tremendous  resources,  offers  every  facility  for 
greater  service  .  .  .  cans  of  highest  quality,  plain 
or  enamel-lined,  the  result  of  33  years  of  long  and 
intensive  development  and  research — aid  in  all 
canning  problems  thru  progressive  research — 
many  different  styles,  sizes  and  speeds  of  efficient 
closing  machines — and  unusually  prompt  ship¬ 


ments  from  modern  plants  conveniently  located 
from  Coast  to  Coast. 

Looking  after  your  interests  is  a  group  of  men 
long  experienced  in  the  Industry,  well  prepared  to 
give  you  sound,  practical  advice  and  assistance. 

When  you  have  a  problem — write,  phone  or  wire 
Continental.  We’ll  come  to  your  aid  immediately. 


CONTINENTAL  CAN  COMPANY 

NEW  YORK  •  CHICAGO  •  SAN  FRANCISCO  •  MONTREAL  •  TORONTO  •  HAVANA 
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EDITORIALS 


A  BANKER  SPEAKS — and  you  better  listen.  We 
submit  this  address  as  a  better  Editorial  than 
we  could  write. 

FINANCING  IN  THE  FUTURE 

By  John  Burgess,  Vice-President 

Northwestern  National  Bank  and  Trust  Co.,  Minneapolis. 
Before  the  Wisconsin  Convention,  November  16,  1938 

WHEN  I  was  invited  by  your  Secretary  to  address  the 
Convention,  my  first  inclination  was  to  decline  because 
I  feared  that  what  I  would  have  to  say  might  prove  extremely 
controversial.  On  the  other  hand,  most  of  us  have  little  respect 
for  the  person  who  has  opinions  and  refuses  to  express  them. 
The  president  of  a  bank  in  which  I  once  worked  used  to  say: 
“Remember  that  it  is  better  to  be  fired  for  doing  something  than 
it  is  to  be  fired  for  doing  nothing.”  Besides,  bankers  get  into 
the  habit  of  giving  advice.  Their  advice  is  freely  sought, 
perhaps  too  freely  given,  and  of  course,  this  is  your  chance 
to  say  it  is  worth  just  about  what  it  costs — nothing.  How¬ 
ever,  the  canning  industry  is  such  a  great  industry,  such  a 
fascinating  industry,  that  anyone  who  has  watched  it  closely, 
as  I  have  for  nearly  twenty  years,  cannot  help  but  be  keenly 
interested  in  the  success  of  canners  generally.  Canners  are 
really  (juite  wonderful  people.  If  they  are  successful  canners, 
they  have  a  fine,  practical  knowledge  of  intricate  machinery. 
They  are  master  farmers  and  know  how  to  plant  and  grow 
agricultural  products  scientifically,  and  they  have  to  be  super¬ 
salesmen  as  well  as  advertising  specialists,  and  above  all,  the 
last  few  years  they  have  had  to  be  expert  financiers. 

Now,  anyone  who  attempts  to  combine  all  of  these  wonderful 
qualifications  in  one  person,  or  one  staff,  or  exercise  control 
over  all  of  these  functions,  deserves,  certainly,  all  the  help 
that  he  can  get. 

We  are  living  in  the  midst  of  changing  conditions.  Nothing 
is  so  permanent  as  the  fact  that  change  is  constantly  taking 
place  in  everything  in  this  world,  whether  it  be  business, 
physics,  or  even  morals — for  our  outlook  changes  constantly. 

So  V  hat  I  say  is  going  to  be  spoken  purely  with  an  idea  that 
it  ma,  start  trains  of  thought,  which  will  result  in  ultimate 
benefr  to  the  industry.  If  this  is  not  the  result  I  trust  that 
no  ha  will  be  done. 

A  .  ;r  ago  I  addressed  the  members  of  the  lowa-Nebraska 
Canm  Association  in  convention  at  Des  Moines,  and  at  that 
time  1  them  some  of  the  difficulties  that  were  facing  them 
when  came  to  financing  future  packs. 

Noi  a  year  later,  we  are  discussing  the  same  subject,  but 
when  a  find  a  pack  of  25,000,000  cases  of  peas  with  a 
5,000,!  case  carry-over,  and  at  the  same  time  25,000,000 
case‘  "orn  on  your  platter  and  9,400,000  cases  of  green  and 
wax  IS  to  be  disposed  of  during  the  current  consuming 
seaso  11 — you’ve  got  something  there. 

No'  mince  matters,  this  is  probably  the  worst  situation 
right  .  that  has  ever  occurred  in  the  history  of  the  canning 
busiiu  To  make  matters  worse,  the  situation  is  relatively  the 

same  ^her  commodities.  There  is  more  butter  on  band  than 

ever  re  in  the  history  of  the  world;  we  have  more  fruit, 

fnore  u)n,  more  cotton,  more  wheat  than  we  know  what  to 

do  wi  We  even  have  more  gold  in  the  country  than  we  know 
what  u)  with — some  fourteen  to  fifteen  billion  dollars!  We 
have  !  ed  the  gold  in  subterranean  vaults  down  at  Fort  Knox, 
.  ,  to  put  it  out  of  circulation,  and  sterilized  it.  Could 

We  dc  't  with  peas,  I  wonder! 


And  the  tragedy  of  it  is  that  while  the  United  States  of 
America  is  literally  drowning  in  surpluses,  millions  of  people 
throughout  the  world  are  living  dangerously  close  to  the 
starvation  line — but  this  is  not  going  to  be  a  dissertation  on 
the  evils  of  distribution. 

Learned  professors,  bright-eyed  graduates  of  schools  of  busi¬ 
ness  administration,  experienced  business  men,  hard  headed  and 
practical  men  have  wrestled  with  the  problem.  Some  time  or 
other  some  authority  started  to  artificially  amend,  suspend  or 
repeal  the  immutable  laws  of  supply  and  demand.  Having  once 
started  on  this  program  it  seems  to  me  that  the  world  is  now 
enmeshed  in  a  labyrinth  from  which,  seemingly,  there  is  no 
immediate  escape.  I,  for  one,  believe  that  inevitably  the  law 
of  supply  and  demand  will  eventually  function  through  force 
of  natural  circumstances.  In  the  meantime,  while  it  is  at  least 
temporarily  suspended,  everyone  is  faced  with  the  necessity  of 
doing  what  he  can  to  escape  the  penalties  of  the  present  unfair 
and  cruel  dislocation.  Although  the  law  of  supply  and  demand 
is  going  to  return  to  functioning,  such  return  will  be  accom¬ 
panied  by  terrific  shock  to  all  business.  All  efforts  to  minimize 
or  alleviate  this  shock  then  becomes  the  immediate  necessity 
for  business  executives,  whether  they  like  it  or  not. 

So  far  as  canners  are  concerned,  and  more  particularly  pea 
canners — may  I  suggest  that  they  must  put  their  houses  in 
order  or  many  will  fail  utterly  and  be  reduced  to  penury  and 
want.  In  the  past  many  packers  have  fallen  by  the  wayside, 
but  always  there  seems  to  have  been  someone  to  pick  up  the 
burden  and  resume  the  operation  of  the  plant.  I  doubt  if  this 
is  going  to  occur  in  the  future  to  the  extent  that  it  has  in 
the  past,  although  a  prodigal  and  paternal  government  may 
elect  to  make  mortgage  loans  to  some  canners  to  give  them 
another  start,  or  perhaps  organize  the  growers  into  co-operative 
groups  to  compete  with  private  capital. 

After  all,  in  addition  to  the  law  of  supply  and  demand,  there 
is  another  law,  namely  “The  Survival  of  the  Fittest,”  and  the 
good  packer  will  continue  to  succeed  by  dint  of  his  energy,  his 
ability,  his  frugality  and  his  executive  ability. 

But  there  are  remedies  which  the  canners  may  employ,  and 
which  are  under  their  control.  Pea  canners  have  shown  a 
disposition  to  co-operate  through  the  new  Pea  Marketing  Co- 
Operative,  which  gives  promise  of  notable  success,  but  it  is 
impossible  through  merchandising  to  dispose  of  all  of  the  surplus 
that  has  accumulated.  However,  it  is  a  great  forward  step  and 
the  efforts  should  be  continued  from  year  to  year.  But  with 
the  merchandising  program,  some  steps  should  be  taken  to  im¬ 
pound  the  surplus  stocks,  and  avoid  ruinous  competition.  By 
this  I  mean  that  distress  stocks  should  be  taken  off  the  market 
by  some  means  and  released  when  and  in  such  a  manner  that 
they  will  not  break  the  market. 

Next,  it  seems  to  me  that  all  of  those  who  have  the  good  of 
the  industry  at  heart  should  co-operate  in  the  future  to  restrict 
the  pack  to  sensible  proportions. 

One  of  the  great  curses  of  an  industry,  any  industry,  is  too 
much  credit,  and  by  credit  I  do  not  mean  bank  credit  alone. 
Banks  have  been  guilty,  but  so  also  have  supply  companies,  can 
companies,  seed  companies,  label  companies,  carton  manufac¬ 
turers  and  field  warehousing  companies.  Perhaps  the  banks 
have  been  the  greatest  offenders.  In  collusion  with  warehousing 
companies  many  banks  have  extended  credit  at  ridiculously  low 
rates  of  interest  to  packers  who  had  little  or  no  working  capital, 
loaning  too  much  per  case — virtually  buying  the  pack,  and  with 
the  aid  of  the  warehousing  companies,  securing  legal  title  to 
merchandise,  which  morally  did  not  belong  to  the  canner  to 
pledge.  I  refer  to  products  grown  by  farmers,  who  perhaps 
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have  not  been  paid  for  their  crops.  These  crops  lost  their 
identity  when  they  went  into  the  cannery;  they  could  not  be 
levied  upon  by  the  farmers  for  their  settlements,  and  in  many 
cases  the  grower  was  left  “holding  the  bag,”  not  to  speak  of 
other  suppliers  who  had  furnished  salt  or  sugar  or  fertilizer  or 
seed  or  spraying  material.  I  am  aware  of  the  fact  that  this 
kind  of  a  speech  may  not  be  very  palatable  to  canners  because 
I  am  advocating  restriction  of  credit,  and  I  know  from  experi¬ 
ence  that  most  borrowers  do  not  like  to  be  told  that  they  should 
not  be  extended  credit.  They  do  not  like  to  be  told  that  they 
should  not  be  given  credit  because  they  all  have  unbounded 
faith  in  their  ability  to  accomplish  the  impossible.  They  all 
believe  that  they  have  supernatural  power;  they  all  believe 
that  they  can  defy  the  elements,  the  trend  of  production  and 
consumption  and  make  money  when  everybody  else  is  losing 
money.  If  this  were  not  the  case,  they  would  not  be  canners. 
They  might  be  brokers  or  purchasing  agents  and  live  a  really 
easy  life. 

However,  wouldn’t  it  be  better  for  the  industry,  as  a  whole, 
to  have  regulation  by  restriction  of  credit,  rather  than  govern¬ 
ment  regulations?  For  certainly,  if  the  industry  continues  to 
over-produce,  and  because  of  inability  to  sell  at  a  profit,  works 
hardships  on  growers  and  supply  people,  there  will  be  some 
form  of  governmental  regulation,  and  if  that  results,  the  in¬ 
dustry,  taken  as  a  whole,  will  have  only  itself  to  blame.  Per¬ 
sonally,  I  believe  that  a  frank  discussion  of  this  situation  is 
the  only  way  to  correct  some  of  these  evils.  As  a  banker,  I  am 
willing  to  admit  that  the  bankers,  as  I  have  said  before,  are 
entitled  to  no  small  part  of  the  blame.  I  do  not  think  that  any 
banker,  next  year  particularly,  will  care  to  extend  credit  to 
any  canner  who  has  been  unable  to  sell  his  pack  at  a  profit  over 
a  period  of  years,  unless  on  such  a  very  restricted  basis  that 
there  will  be  no  question  as  to  his  being  able  to  sell  the  combined 
packs  by  the  end  of  the  1940  consuming  season.  And  this  goes 
for  the  can  companies  and  the  seed  companies.  After  all,  it  is 
pretty  hard  to  refuse  help  to  a  canner  who  has  a  growing  crop 
of  peas  in  the  ground,  especially  when  this  help  can  be  made 
safe,  from  a  selfish  standpoint,  through  the  medium  of  pledged 
goods.  In  the  particular  commodity  of  peas,  where  seed  is  such 
an  important  item,  the  seed  companies  cannot  and  will  not  be 
too  lax  in  the  extension  of  credit  in  the  future. 

Now  a  word  about  field  warehousing.  Originally  a  great 
factor  in  building  up  the  canning  industry,  competition  between 
warehousing  companies  has  resulted  in  many  abuses.  Ware¬ 
housing  companies  have  gone  into  the  field  and  in  many  cases 
cut  rates  to  a  point  where  it  is  questionable  if  they  can  con¬ 
tinue  to  give  good  service  and  adequate  protection  to  the  ware¬ 
housed  merchandise.  In  desperate  attempts  to  secure  more 
warehousing  set-ups,  they  have  promised  to  secure  credit  and 
attempted  to  play  one  loaning  agency  against  another  until  the 
banks,  yielding  to  a  desire  for  earnings,  hungry  for  loans  in 
other  words,  have  also  competed  unwisely  for  a  none  too  attrac¬ 
tive  risk,  and  that  at  ridiculously  low  interest  rates.  All  of 
this  may  have  seemed  to  help  the  situation  from  the  standpoint 
of  the  individual  packer,  but  actually,  from  the  standpoint  of 
industry  as  a  whole,  it  has  brought  us  to  a  very  serious 
situation. 

While  the  condition  is  serious,  it  is  not  without  hope.  Canned 
vegetables  are  fine  foods.  Packed  in  the  modern,  sanitary, 
scientific  manner  they  are  imperishable.  They  contain  all  that 
is  best  in  the  way  of  food  elements;  they  are  palatable  to  the 
taste,  attractive  to  the  eye,  convenient  in  form.  With  all  this 
I  advocate  now,  in  as  positive  a  manner  as  I  can  state,  that 
it  is  the  height  of  folly  for  any  packer  to  sell  such  a  product  at 
a  loss.  It  is  not  throwing  good  money  after  bad — it  is  literally 
throwing  away  good  money. 

The  quality  of  last  season’s  pack  was  universally  good — ^better 
than  average.  This  wonderful  crop  granted  us  by  a  Bountiful 
Providence  is  now  safely  in  the  can  and  warehoused  against  our 
future  needs.  No  one  in  all  the  world  knows  what  the  future 
will  bring  forth.  By  this  time  next  year  we  may  have  War, 
Drought,  Famine  stalking  the  land.  We  may  even  have  a  New 
Deal  in  the  making.  Now  that  we  have  this  wonderful  crop 
safely  processed  and  stored  away,  it  should  be  guarded  jealously 
and  not  parted  with  except  at  a  reasonable  profit  to  the  packer, 
who  by  his  genius,  courage  and  energy  has  brought  it  to  this 


state.  To  sell  at  a  loss  would  be  throwing  away  much  needed 
capital.  Better  by  far  not  to  operate  at  all  next  season,  and 
save  the  depreciation  on  your  machinery.  To  sell  at  a  loss  and 
hope  to  recoup  next  year  is  speculation  at  its  worst — immoral, 
reckless  speculation — a  speculation  that  cannot  be  condoned  by 
any  possible  conception  of  what  is  right  and  wrong. 

It  is  time  for  canners  to  hold  up  their  heads  and  look  the 
consumer  and  the  distributor  in  the  eye  and  say:  “If  you  want 
my  product  you  will  have  to  pay  me  for  it  or  I  will  pack  no 
more  until  you  do.”  And  while  we  are  at  this  point,  I  believe 
we  may  add  that  the  self-respecting  canner  must  and  will  insist 
upon  binding,  future  contracts,  or  no  contracts  at  all.  Canners 
who  make  commitments  which  are  entirely  one  way  deserve 
little  sympathy.  The  fact  that  others  do  it  is  no  excuse  and 
merely  means  that  distributors  are  better  business  men  than 
packers,  and  that  I  will  not  believe.  Whoever  originated  con¬ 
tracts  subject  to  approval  of  price  and  sold  the  first  one  to  a 
canner  committed  a  business  sin.  S.  A.  P.  contracts  are  rightly 
known  as  “sap”  contracts  and  should  be  rejected  in  toto,  should 
be  avoided  by  any  self-respecting  canner  as  the  devil  shuns 
Holy  Water. 

Unless  canners,  as  a  body,  decide  that  they  will  not  sell 
except  at  a  profit;  decide  that  they  will  reduce  their  acreage  to 
10  per  cent  if  needs  be;  they  cannot  expect  any  consideration  in 
the  future  from  those  who  extend  credit,  and  rightly  so.  On 
the  other  hand,  business  being  what  it  is,  I  believe  that  any 
honest  canner  may  expect  the  utmost  in  consideration  on  a 
program  of  holding  a  reasonable  proportion  of  his  pack  until 
conditions  do  change. 

In  the  meantime,  enactment  of  laws  to  protect  the  grower 
and  further  restrict  the  activities  of  canners  who  have  been 
unable,  or  unwilling,  to  hold  for  a  reasonable  profit  are  in  the 
offing.  I  call  your  attention  to  Section  251J  of  the  Consolidated 
Laws  of  New  York,  Volume  2B.  This  law  is  definitely  aimed 
at  canners  and  mentions  them  by  name,  and  provides  that  after 
May  1,  1934,  no  person  or  corporation  buying  fruits  or  vegetables 
from  producers  can  operate  a  cannery  unless  licensed  by  the 
Commissioner.  The  applicant  must  satisfy  the  Commissioner 
of  his  character  and  financial  responsibility  and  good  faith,  and 
must  execute  and  file  with  his  application  a  bond  and  this  bond 
shall  be  for  not  less  than  $3,000.00,  and  shall  be  conditioned  upon 
the  payment  of  all  amounts  due  to  producers  for  fruits  or  vege¬ 
tables  sold  to  the  licensee  during  the  license  year.  There  are 
many  other  stipulations  and  conditions,  but  that  is  the  gist  of 
it,  and  it  means  just  this — that  in  New  York  State  a  canner 
must  be  bond-good  in  order  to  operate,  and  bonding  companies 
are  not  fond  of  writing  bonds  on  poor  risks. 

That  such  laws  will  be  enacted  in  many  states  is  almost 
positive.  It  will  restrict  credit  in  a  manner  which  will  be 
distasteful  to  many  people,  but  unless  the  canners  themselves 
so  arrange  their  affairs  that  there  is  no  necessity  for  such  a 
law,  statutes  will  be  passed. 

Another  law  in  force  in  some  states  provides  that  every 
farmer  and  grower  may  have  a  lien  upon  his  produce  and  this 
lien  may  follow  his  produce  even  though  it  does  become  com¬ 
mingled  with  other  growers’  crops  and  lose  its  identity  and 
finally  arrive  in  a  can  warehoused  and  pledged  to  some  bank 
or  supply  company.  When  such  liens  becomes  effective,  c  edit 
will  be  further  restricted  and  to  a  point  which  will  be  decidedly 
distasteful  to  many  canners,  but  perhaps  productive  ol  the 
common  good. 

On  the  other  hand,  if  this  year’s  surplus  can  be  held  and 
next  year’s  acreage  reduced,  the  necessity  for  such  laws  nay 
pass  for  the  time  being.  For  myself,  I  have  faith  in  the  car  ers’ 
ability  to  manage  their  own  affairs  because  they  are  burness 
executives,  farmers,  master  mechanics  and  sales  managers  .  oiled 
into  one.  They  have  the  perspective,  the  power  and  the  verve 
to  do  that  which  is  necessary  for  their  common  good,  and  on 
top  of  that,  they  are  sportsmen  in  the  best  sense  of  the  'ord. 
Men  whose  word  is  as  good  as  their  bond,  if  it  is  possible  to 
perform,  and  when  given  to  a  fellow  canner,  is  unive’  ally 
respected. 

I  thank  you  for  your  attention,  and  extend  my  firm  bel  -f  in 
better  prices,  and  say  once  more  with  St.  Paul:  “Hold  Fast  to 
That  which  is  Good”;  in  other  words,  refuse  to  dump  at  s  loss. 
IF  YOU  DO  YOU  WILL  REGRET  IT! 


}fovs:  ■  .-er  28, 1938 
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Schenkel  Heads  Penna.  Canners 

York,  Pa.,  November  16-17,  1938 


Robert  D.  schenkel,  of  the  Greencastle  Pack¬ 
ing  Company,  Greencastle,  Pennsylvania,  was 
elected  to  succeed  Wirt  S.  Winebrenner,  Hanover 
Canning  Company,  Hanover,  Pennsylvania,  as  Presi¬ 
dent  of  the  Pennsylvania  Canners  Association  in  con¬ 
vention  at  York,  November  16th  and  17th. 

Merchandising  of  canned  foods  was  the  theme  of  his 
Twenty-fourth  Annual  meeting  and  a  very  interesting 
and  informative  program  was  presented. 

Opening  the  first  session  President  Winebrenner 
commended  his  fellow  officers  for  their  fine  cooperation 
and  assistance  during  his  administration,  and  paid 
special  tribute  to  Secretary  W.  A.  Free,  for  the  able 
and  conscientious  manner  with  which  he  handled  asso¬ 
ciation  affairs.  He  then  launched  into  the  movement 
of  the  “Buy  Pennsylvania’s  Canned  Foods”  campaign 
and  encouraged  the  full  support  of  the  canners  of  the 
State  to  assure  the  success  of  the  effort. 

M.  E.  Knouse,  Chairman  of  the  Knouse  Committee 
formed  to  acquaint  the  distributors  and  consumers  of 
the  State  for  the  furtherance  of  the  movement  to  “Buy 
Pennsylvania’s  Canned  Foods”  reported  that  it  is  the 
general  belief  of  the  committee  that  production  has 
exceeded  consumption,  and  the  logical  answer  lies  in 
the  acquisition  of  the  extensive  markets  within  the 
state.  His  committee  feels,  he  said,  that  the  greatest 
expansion  could  be  derived  from  a  development  of  these 
important  state  markets  as  their  own  right.  The 
campaign  is  launched  to  give  distributors  quality  mer¬ 
chandise  without  price  penalization  through  the  urge  to 
“Buy  Pennsylvania’s  Canned  Foods”  by  the  use  of 
streamers,  gummed  labels,  correspondence  stickers  and 
other  means.  The  full  cooperation  of  the  Pennsylvania 
State  Department  of  Markets  has  been  assured,  he 
said. 

To  P  at  end  Mr.  D.  M.  James  of  the  State  Department 
of  Mi  kets  told  how  his  department  had  successfully 
aided  r  ;e  potato,  apple  and  peach  growers  in  establish¬ 
ing  i;  eased  demand  and  better  prices  for  growers 
for  th‘  e  items  through  the  use  of  radio,  newspaper  and 
specii  etters  to  institutions,  home  economic  teachers, 
hotels  nd  restaurants,  women’s  clubs,  chain  store 
group  nd  by  such  means  as  an  annual  exhibition  at 
the  S'  i  Farm  Show  and  through  the  weekly  dissemi- 
natio  ;  market  information  for  growers.  This  same 
proce  e  would  be  followed  for  canners,  he  said.  Full 
postil  of  market  conditions  will  eliminate  under- 
sellin  vir.  James  remarked.  When  asked  if  only 
leadii  quality  brands  would  be  featured,  he  replied 
that  {  success  of  the  potato  campaign  was  based  on 
qualit  through  grading  and  certification  by  the 
Depa  ent,  however,  he  felt  that  canned  foods  plainly 
so  that  Mrs.  Consumer  can  expect  and  get 
what  1  pays  for,  will  suffice. 


Secretary  William  A.  Free  interestingly  related  some 
of  the  accomplishments  of  the  Association  in  guiding 
and  obtaining  favorable  legislation  and  pointed  out 
some  of  the  necessary  work  to  cooperate  with  the 
National  Canners  Association  and  other  state  canners 
associations  in  bringing  about  reasonable  definitions 
for  the  standards  for  grades  under  the  new  Food  and 
Drug  Act. 

The  Association’s  finances  were  reported  in  a  satis¬ 
factory  condition  and  the  membership  showing  steady 
growth. 

THE  ELECTION — J.  I.  Burgoon,  Chairman  of  the 
Nominating  Committee,  brought  in  his  report  nominat¬ 
ing  Robert  D.  Schenkel,  Greencastle  Packing  Company, 
President;  G.  Bartol  Silver,  Charles  B.  Silver  &  Son, 
Vice-President,  Vegetables ;  M.  E.  Knouse,  Knouse  Cor¬ 
poration,  Vice-President,  Fruits;  Charles  Sweigert, 
Keystone  Mushroom  Corporation,  Vice-President, 
Mushrooms,  and  William  A.  Free,  Secretary-Treasurer. 

Directors :  Luther  Bowman,  Shenk  &  Bowman ; 
William  Chambers,  Jacobs  Mushroom  Company; 
Clarence  Gray,  Bloomsburg  Packing  Company,  and 
Henry  Whiteford,  Hillsboro-Queen  Anne  Cooperative 
Corporation.  This  report  was  unanimously  accepted. 

THURSDAY,  NOVEMBER  16TH 

EGINNING  Thursday  morning’s  session.  Presi¬ 
dent-elect  Schenkel  presented  a  silver  plaque, 
inscribed  with  the  association’s  thanks  and  appre¬ 
ciation  for  his  work,  to  Wirt  S.  Winebrenner,  retiring 
President. 

Mr.  S.  S.  Riddle,  Manager,  Bureau  of  Industrial 
Relations,  Pennsylvania  State  Chamber  of  Commerce, 
presented  an  interesting  discourse  on  the  relationship 
between  Government  and  business  today. 

Through  the  use  of  illustrated  charts  Mr.  A.  E. 
Flosdorf,  Division  Sales  Manager,  Quaker  Oats  Com¬ 
pany,  made  a  very  interesting  and  informative  address 
on  the  A  B  C  of  Merchandising.  Every  sales  manager, 
he  said,  is  interested  in  anything  that  will  help  sell 
more  merchandise.  “Advertising — more  than  anything 
else” — is  responsible  for  modern  America.  People,  he 
said  as  well  as  business,  are  interested  in  getting  ahead 
and  as  people  or  business,  progress  prices  decrease. 
By  way  of  explanation  he  used  light,  with  its  compara¬ 
tive  cost,  how  years  ago  a  parlor  lamp  sold  for  as  much 
as  $50.00  until  Thomas  Edison  came  into  the  picture 
with  the  much  improved  light  of  the  electric  lamp, 
which  can  now  be  purchased  for  as  little  as  10  cents. 
How  automobile  tires  were  based  at  1  cent  per  mile  at 
$25.00  per  tire,  giving  a  maximum  of  2500  miles  service 
and  no  guarantee,  where  today’s  tires  will  sell  for  less 
than  half  that  cost  while  providing  25,000  miles  of 
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service.  A  Kodak  camera  that  sold  at  $50.00  in  its 
original  crude  state  can  now  be  had,  with  vast  improve¬ 
ments,  for  as  little  as  $8.00.  The  radio  which  sold  at 
$300.00  can  now  be  had  for  $15.00,  doing  a  better  job 
than  was  ever  dreamed  of.  He  remarked  that  there 
are  5,800,000  more  homes  with  radio  today  than  with 
a  bathtub.  Over  82  per  cent  of  the  homes  now  have 
radio,  his  figures  showed.  The  automobile,  “the  rich 
man’s  toy,”  selling  at  $2,000  and  up,  is  now  selling  at 
25  per  cent  of  that  cost  and  is  the  “convenience”  of  all 
classes  today.  All  of  this  business  and  convenience  has 
been  done  and  made  by  “advertising — more  than  any¬ 
thing  else,”  he  reminded.  All  of  the  nationally  known 
brands  of  canned  foods  have  been  made  national 
through  “advertising — more  than  anything  else.”  Some 
$112,000,000  was  spent  in  1937  by  food  manufacturers 
for  advertising,  he  said.  The  A  B  C’s  of  merchandising 
are :  A — Customers ;  B — Sales ;  C — Profits ;  all  of  which 
are  of  equal  importance. 

One  out  of  every  seven  customers  is  lost  each  year, 
he  said,  and  plans  should,  therefore,  be  made  to  not 
only  take  care  of  this  loss  but  to  add  new  customers. 
Give  customers  a  chance  to  buy  what  they  want  and 
they  will  buy  what  they  know,  he  exclaimed,  and 
pointed  out  that  advertising  is  the  vehicle  to  make  them 
know.  Mr.  Flosdorf  went  on  to  give  many  suggestions 
for  mass  displays  both  in  the  show  window  and  within 
the  retail  store.  His  address  met  a  very  receptive 
audience. 

Rounding  out  the  merchandising  theme  James  J. 
Reilley,  President  of  the  National  Food  Brokers  Asso¬ 
ciation  ;  and  Charles  H.  von  Tagen,  Secretary  of  the 
Pennsylvania  Grocers  Association,  addressed  the  con¬ 
vention. 

Mr.  Reilly  briefly  outlined  the  food  brokers  part  of 
merchandising,  how  he  should  be  a  real  sales  represen¬ 
tative  for  the  canner  and  render  the  canner  a  genuine 
sales  service  in  obtaining  maximum  prices  for  his  mer¬ 
chandise. 

Mr.  von  Tagen  told  of  the  value  of  properly  featuring 
canned  foods  in  store  displays  as  a  real  money  maker 
for  the  retailer;  how  canned  foods  constitute  a  pre¬ 
dominating  portion  of  his  stocks  and  are  deserving  of 
more  prominence  of  display. 

REPORT  OF  THE  RESOLUTIONS  COMMITTEE 

WHEREAS,  the  work  thus  far  of  the  Knouse  Committee  to 
lay  plans  for  a  campaign  of  publicity  intending  to  increase  the 
consumption  of  Pennsylvania  canned  foods  in  Pennsylvania  has 
met  with  the  approval  of  the  members  of  the  Association 
assembled, 

THEREFORE,  BE  IT  RESOLVED:  that  the  Knouse  Com¬ 
mittee  be  thanked  for  its  effoi'ts  and  instructed  to  carry  on  its 
work  with  the  guidance  of  the  Board  of  Directors. 

*  %  ♦ 

WHEREAS:  the  program  for  the  24th  Annual  Convention  of 
the  Association  was  only  made  possible  by  the  fine  addresses  of 
the  several  speakers, 

THEREFORE,  BE  IT  RESOLVED:  that  the  convention  here 
assembled  express  its  profound  appreciation  to  the  speakers  for 
the  interesting  addresses  given. 

^  ^  ^ 

WHEREAS:  the  Pennsylvania  canning  industry  must  at  all 
times  work  with  sincere  cooperation  among  the  growers  of 
canning  crops  and  the  Pennsylvania  Department  of  Agriculture 
and  that  this  cooperation  can  be  greatly  enhanced  with  a  state 
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secretary  of  agriculture  fully  appreciative  of  problems  confront¬ 
ing  the  Pennsylvania  canning  industry, 

THEREFORE,  BE  IT  RESOLVED:  that  the  Pennsylvania 
Canners  Association  in  convention  assembled  propose  tc  the 
Governor-elect,  the  Honorable  Arthur  James,  the  name  of  Karl 
C.  King  of  Morrisville,-  Pa.,  a  capable  executive  as  well  :is  a 
practical  farmer  and  a  keen  student  of  agriculture,  for  appoint¬ 
ment  to  the  office  of  Secretary  of  Agriculture  for  the  State  of 
Pennsylvania. 

*  ♦  ♦ 

WHEREAS:  the  members  of  the  allied  industries  will  provide 
the  Annual  Banquet  and  Entertainment  to  those  attending  the 
24th  Annual  Convention  of  the  Pennsylvania  Canners  Associa¬ 
tion, 

THEREFORE,  BE  IT  RESOLVED:  that  the  convention  here 
assembled  express  its  deep  appreciation  and  thanks  to  the  mem¬ 
bers  of  the  allied  industries  acting  as  hosts. 

TESTIMONIAL  TO  W.  SCOTT  SILVER 

WHEREAS,  The  Pennsylvania  Canners  Association,  desires 
to  take  recognition  of  the  splendid  services  and  zealous  interest 
shown  in  his  work  with  the  Association  as  past  Director,  and 
WHEREAS,  He  was  an  active  leader  and  gave  liberally  of 
his  time,  his  energy  and  his  talents  for  the  futherance  of  the 
aims  of  this  Association. 

THEREFORE,  BE  IT  RESOLVED,  That  we  the  members 
of  the  Executive  Committee,  deem  it  a  great  honor  upon  the 
occasion  of  his  retirement  from  business,  to  proffer  him,  assur¬ 
ances  of  our  deep  gratitude  and  appreciation,  by  bestowing  upon 
him  Life  Long  Honorary  Membership,  and 

BE  IT  FURTHER  RESOLVED,  That  this  Resolution  be 
spread  upon- the  minutes  of  this  meeting  held  at  York,  Pennsyl¬ 
vania,  this  seventeenth  day  of  November,  1938,  and  that  a  copy 
hereof  be  engrossed  and  presented  to  Mr.  W.  Scott  Silver  with 
the  cordial  wishes  of  his  associates  that  he  may  continue  to 
live  a  life  of  happy  usefulness. 

At  6:30  in  the  evening  a  banquet  was  tendered  by 
members  of  the  allied  industries,  followed  by  very 
splendid  entertainment,  which  indeed  was  a  tribute 
to  the  efforts  of  the  Get-Together  Committee,  consist¬ 
ing  of  Robert  A.  Sindall,  Chairman;  James  A.  Cole, 
Treasurer;  Harold  0.  Berryman,  Secretary;  Leonard 
D.  Jenkins,  and  Henry  Doeller,  Jr. 

• 

CONVENTION  DATES 

DECEMBER  1,  1938  —  Minnesota  Canners,  Annual  Meeting, 
Hotel  Nicollet,  Minneapolis,  Minn. 

DECEMBER  6,  7,  1938 — National  Canners  of  Canada,  Annual 
Meeting,  King  Edward  Hotel,  Toronto,  Ont.,  Canada. 
DECEMBER  8-9,  1938  —  Tri-State  Packers,  Annual  Meeting, 
Ambassador  Hotel,  Atlantic  City,  N.  J. 

DECEMBER  8-9,  1938 — New  York  State  Canners,  A  mual 
Meeting,  Seneca  Hotel,  Rochester,  N.  Y. 

DECEMBER  13-14,  1938 — Ohio  Canners,  Annual  Meeting,  lotel 
Deschler-Wallick,  Columbus,  Ohio. 

DECEMBER  16,  1938 — Maine  Canners,  Annual  Meeting,  ^ast- 
land  Hotel,  Portland,  Me. 

JANUARY  21-22,  1939 — National  Food  Brokers,  Annual  -leet- 
ing,  Palmer  House,  Chicago,  Ill. 

JANUARY  22-27,  1939 — Canning  Machinery  and  Su  dies. 
Annual  Meeting,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  22-27,  1939 — National  Canners,  Annual  M  ting, 
Stevens  Hotel,  Chicago,  Ill. 

JANUARY  23-24,  1939 — National- American  Wholesale  G  cers, 
Annual  Meeting,  Congress  Hotel,  Chicago,  Ill. 

JANUARY  23-24,  1939 — National  Preservers,  Annual  M  ting, 
Morrison  Hotel,  Chicago,  Ill. 

FEBRUARY  10-11,  1939 — Canned  Foods  Association  of  '  .'itish 
Columbia,  Annual  Meeting,  Vancouver  Hotel,  Vancou  r,  B. 
C.,  Canada. 

MARCH  1-2,  1939 — ^Virginia  Canners,  Annual  Meeting  Hotel 
Roanoke,  Roanoke,  Va. 
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Indiana  Canners  Elect  Paul  Wolf 

Claypool  Hotel,  Indianapolis,  November  17-18,  1938 


PAUL  WOLF,  guiding  light  of  the  Roach-Indiana 
Corporation,  Gwynnville,  was  elected  President 
of  the  Indiana  Canners  Association,  succeeding 
Rodney  Koontz,  Gaston  Canning  Co,,  in  that  office. 

A  great  deal  more  canners  than  the  actual  member¬ 
ship  of  the  Indiana  Canners  Association  were  on  hand 
November  17th,  to  hear  President  Rodney  Koontz, 
(Gaston  Canning  Company)  open  the  meeting  with  a 
brief  resume  of  the  year’s  activities. 

Through  the  efforts  of  the  Association,  he  said,  the 
State  Department  of  Health  has  taken  an  active  interest 
in  the  canning  industry  and  is  working  with  the  Asso¬ 
ciation  in  its  attempt  to  clean  up  the  few  remaining 
plants  not  conforming  with  the  law  and  reflecting  on 
the  good  name  of  the  vast  majority  of  Indiana  canners. 
Mr.  Koontz  remarked  that  the  Federal  Surplus  Com¬ 
modities  Corporation  last  summer  bought  up  tomatoes 
from  other  states  and  began  shipping  them  into 
Indiana  for  free  distribution  to  relief  agencies.  Feeling 
that  this  business  belonged  rightly  to  canners  within 
the  state,  the  Association  took  measures  to  put  a  stop 
to  this  action. 

Because  a  reduction  in  the  mold  count  tolerance  in 
tomato  juice  would  work  an  undue  hardship  on  the 
industry,  and  because  such  reduction  was  unnecessary, 
the  Association  was  succesful  in  holding  the  count 
to  25. 

Monthly  meetings  of  the  membership  were  inaugu¬ 
rated  during  the  past  year  and  have  proven  of 
immeasurable  value,  he  said. 

Mr.  Koontz  then  cited  some  of  the  activities  of  the 
Association  in  the  conducting  of  the  canners  and  field 
men’s  school  in  the  spring,  the  supporting  of  the  Annual 
Tomato  Festival  and  picking  contests,  and  other  move¬ 
ments  which  make  it  rather  difficult  to  understand  why 
so  many  canners  of  the  state  remain  outside  the  asso¬ 
ciation  and  do  not  contribute  their  personal  and 
financial  support  by  membership. 

Dr.  William  H.  Harrison  of  the  Continental  Can 
Company  spoke  at  length  upon  the  new  Federal  Food 
and  Drug  Act.  His  remarks  are  promised  for  later 
publication. 

Karl  K.  Mayer,  President  of  the  National  Canners 
Association,  told  of  the  Association’s  plan  to  include 
economic  research  as  part  of  the  work  of  this  national 
organization,  as  was  outlined  to  you  in  last  week’s  issue 
of  The  Canning  Trade,  and  commented  upon  other 
association  services. 

Dusty  Miller,  not  an  unfamiliar  personage  to  this 
group,  entertained  with  his  humorous  remarks. 

Secretary  Kenneth  N.  Rider  presented  a  handsome 
wrist  watch  to  Fay  C.  Gaylord  of  the  Extension  Depart¬ 
ment  of  Purdue  University,  in  recognition  of  his  out¬ 


standing  service  to  canners  over  the  many  years  of  his 
extension  work. 

Mr.  Brainard  Nelson  of  the  Blue  River  Packing 
Company  outlined  the  object  of  the  “Hoosier  Seal  of 
Quality,”  a  seal  to  be  used  on  certified  canned  foods 
as  a  guarantee  of  quality  to  the  grocer  and  consumer. 
To  use  the  seal  a  canner  must  first  be  bonded  for  $2,000 
as  an  assurance  that  standards  under  the  seal  will  score 
70  points  instead  of  the  usual  60  and  extra  standards 
score  at  least  80  points  instead  of  75,  as  testified  by 
Government  gradings.  Although  the  work  is  pro¬ 
ceeding  slowly,  some  12  to  15  canners  are  now  offering 
their  packs  under  the  seal.  First  offerings  to  the  trade 
•were  on  October  15th,  and  a  willingness  to  pay  a 
premium  for  such  merchandise  is  shown. 

Green  foods  have  already  been  marketed  under  the 
Hoosier  Seal  of  Quality  so  that  grocers  and  consumers 
are  not  entirely  unfamiliar  with  it.  Within  a  shoirt 
time  some  200  Indiana  newspapers  will  carry  the  stoity 
of  the  “Seal  of  Quality”  to  consumers  and  distributors 
within  the  state.  It  is  felt  that  when  the  dependable 
quality  under  the  seal  is  better  known,  it  is  going  to 
be  difficult  to  supply  the  demand,  as  some  2,500  cases 
have  already  met  with  eager  acceptance. 


The  committee  formed  to  further  this  movement  is 
headed  by  Brainard  Nelson  as  Chairman,  Noble  Ritchie 
and  Richard  E.  Ray. 

Clyde  B.  Wilson,  Craig  Brokerage  Company,  Indiana¬ 
polis,  warned  of  the  falling  off  in  quality  of  Indiana 
tomatoes  and  cited  instances  where  it  was  difficult  to 
obtain  tomatoes  suitable  for  best  quality  labels.  He 
exemplified  the  canned  foods  broker  as  the  best  and 
most  economical  means  for  the  selling  of  canned  foods 
and  briefly  related  instances  of  where  a  broker  can 
better  render  a  sales  service  than  by  any  other  means. 


Mr.  John  R.  Carr,  President  of  the  Indianapo*'S  Unit 
of  the  National  Small-  Business  Men’s  Asso  iation, 
described  the  activities  and  purpose  of  this  or  janiza- 
tion  which  object  is  to  protect  the  interest  of  the  small 
business  man.  He  related  that  “the  objectives  sought 
would  get  the  government  premanently  out  of  b  siness, 
with  cooperation  replacing  competition.  R'  :»eal  is 
sought  of  all  laws  delegating  legislative  po  ers  to 
others.  Free  speech,  particularly  of  press  and  idio,  is 
stressed.  The  social  security  act  and  other  ta  forms 
should  be  simplified,  with  old-age  benefits  plac.  d  on  a 
pay-as-you-go  basis.  Reduction  of  gover  mentel 
expenses  would  be  affected  to  balance  the  budt  t,  with 
politics  eliminated  from  relief.  All  gov  .^’nment 
employees  would  be  subject  to  income  tax  lav  5. 
amendment  of  the  Wagner  act  is  sought  to  gi’  e  equal 
rights  to  employers  and  employees,  with  re  iew 
evidence  by  Federal  courts.  The  government 
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to  encourage  rather  than  intimidate  business,  with 
emphasis  placed  on  recovery  instead  of  reform.”  His 
remarks  were  well  received. 

Officers  elected  are:  Paul  Wolf,  Roach-Indiana  Corp., 
President;  Noble  Ritchie,  Vice-President;  Kenneth  N. 
Rider,  Kenneth  N.  Rider  Co.,  Secretary-Treasurer. 

The  Directors  appointed  are:  Charles  Kessler,  3 
years ;  Azel  Hiatt,  2  years ;  Roy  Laughlin,  3  years,  and 
Leyland  Hougland,  1  year. 

At  6 :30  P.  M.  November  17th,  the  Annual  Banquet 
was  held  with  some  very  splendid  entertainment  pro¬ 
vided  under  the  direction  of  Miss  Mildred  Myers  of 
Indianapolis  and  furnished  through  the  courtesy  of  the 
brokers,  machinery  and  supply  men. 


LEWIS  B.  SWIFT  SUCCEEDS  HERBERT  J.  WINN 
AS  PRESIDENT  OF  TAYLOR  INSTRUMENT 
COMPANIES 

R.  HERBERT  J.  WINN,  retiring  President  of 
the  87-year-old  Taylor  Instrument  Companies, 
becomes  Chairman  of  the  Board  of  Directors 
and  is  succeeded  in  the  presidency  by  Lewis  B.  Swift 
who  has  served  as  Vice-President  in  Charge  of  En¬ 
gineering  and  Research.  Mr.  Karl  H.  Hubbard  has 
been  appointed  Chief  Engineer,  in  charge  of  Engineer¬ 
ing  Research  and  Design,  and  Dr.  H.  L.  Mason  will 
succeed  him  as  head  of  the  Research  Division.  Official 
announcement  was  made  November  9th. 

Mr.  Swift  joined  the  Taylor  Instrument  Companies 
in  1904  after  graduation  from  high  school.  In  1908 
he  entered  Cornell  University,  but  continued  to  work 
for  Taylor  during  vacations.  After  receiving  his  M.  E. 
degree  in  1912,  he  rejoined  the  Company  on  a  full  time 
basis.  He  was  in  the  Industrial  Sales  Department  until 
1919  when  he  organized  and  took  charge  of  the  Sales 
Engineering  Department. 

In  1928  Mr.  Swift  was  elected  a  director  of  the  Com¬ 
pany,  and  in  1929  he  became  Chief  Engineer.  Since 
1934  he  has  been  Vice-President  in  Charge  of  Engineer¬ 
ing  Research  and  Design. 

Mr.  Winn,  retiring  president,  has  been  with  Taylor 
nearly  46  years,  and  has  served  as  president  and 
treasurer  for  25  years.  When  he  joined  the  Company 
in  March  1893,  the  Taylor  line  was  composed  of  only 
household  thermometers,  clinical  thermometers,  and 
mercurial  barometers;  and  the  combined  office  and 
plant  forces  did  not  exceed  60  employees. 

During  Mr.  Winn’s  association  with  the  Company, 
he  has  seen  the  business  develop  from  one  of  Roches¬ 
ter’s  pioneer  industries  into  the  world’s  largest  manu¬ 
facturers  of  thermometers  and  barometers.  The 
normal  working  force  has  increased  to  1200  and  the 
Taylor  line  now  includes  literally  thousands  of  differ¬ 
ent  instruments.  For  household  and  domestic  science 
purposes;  meteorology;  medical  diagnosis  and  treat¬ 
ment;  as  well  as  the  vast  specialized  requirements  of 
industry  in  measuring,  recording  and  controlling  tem¬ 
perature,  pressure,  rate  of  flow,  and  liquid  level. 

Mr.  Winn  will  maintain  an  active  interest  in  Taylors, 
as  well  as  in  his  numerous  financial  and  philanthropic 
activities. 


Other  officers  chosen  by  the  board  of  director  in¬ 
clude:  Vice-Presidents,  P.  Richard  Jameson,  Henr\  W. 
Kimmel,  and  Fred  K.  Taylor;  Treasurer,  Herbert  J. 
Noble;  Secretary,  Henry  W.  Kimmel;  Assistant  Secre¬ 
tary,  George  H.  Taylor. 

• 

EXCLUSIVE  RIGHTS 

ISAPPROVING  the  claim  of  the  National  Biscuit 
Company  to  the  exclusive  right  to  use  the  pillow¬ 
shaped  biscuit,  the  court  held :  “Where  an  article 
may  be  manufactured  by  all,  a  particular  manufacturer 
can  no  more  assert  exclusive  right  in  a  form  in  which 
the  public  has  become  accustomed  to  see  the  article 
and  which,  in  the  mind  of  the  public,  is  primarily  asso¬ 
ciated  with  the  article  rather  than  a  particular  pro¬ 
ducer,  than  it  can  in  the  case  of  a  name  with  similar 
connections  in  the  public  mind. 

“The  Kellogg  Company  was  free  to  use  the  pillow¬ 
shaped  form,  subject  only  to  the  obligation  to  identify 
its  product  lest  it  be  mistaken  for  those  of  the  plantiff.” 

The  Supreme  Court  decision  was  in  line  with  a 
ruling  of  The  Privy  Council  in  London,  in  a  case  involv¬ 
ing  Canadian  Shredded  Wheat  Co.,  Ltd.,  versus  the 
Kellogg  Co.  of  Canada,  Ltd.,  in  which  similar  issues 
were  at  stake. 

• 

BRITISH  MALAYAN  CANNED 
PINEAPPLE  EXPORTS 

Exports  of  canned  pineapple  from  British  Malayan 
ports  for  the  period  December  26,  1937,  to  August  27, 
1938,  were  1,748,468  cases,  or  an  average  of  49,956 
cases  per  week,  the  office  of  the  American  trade  com¬ 
missioner  at  Singapore  has  reported.  Exports  for  the 
corresponding  period  of  1937  totaled  2,022,457  cases, 
or  an  average  of  57,784  cases  per  week. 

• 

CANNED  FRUIT  EXPORTS  FROM  AUSTRALIA 

Exports  of  canned  fruit  from  Australia  from 
January  through  August,  1938,  totaled  171,000  cases 
of  apricots;  702,000  of  peaches;  and  436,000  of  pears, 
according  to  the  American  trade  commissioner  at 
Sydney.  Export  figures  for  the  same  period  of  1937 
were:  apricots,  98,000  cases,  peaches,  626,000  cases; 
and  pears,  615,000  cases. 

• 

ACCOMPANYING  THEIR  DIVIDEND  payments  for  the  third 
quarter  of  1938,  the  209,000  stockholders  of  the  General  Elec¬ 
tric  Company  received  an  8-page  folder  briefly  tracing  some 
of  the  changes  which  have  occurred  during  the  six  d  cades 
ending  October  15th,  1938,  General  Electric’s  sixtieth  bii  hday. 
Of  these  changes,  it  is  pointed  out,  none  has  been  more  gnifi- 
cant,  nor  of  greater  importance  than  the  fact  that  the  st.  idard 
of  living  of  the  average  American  family  has  steadily  isen; 
and  many  of  these  changes,  which  have  brought  real  ealth 
to  millions  of  people,  have  been  direct  results  of  the  d  elop- 
ment  of  electricity.  The  development  started  when  Thoi  as  A. 
Edison,  on  October  15th,  1878,  founded  the  Edison  F  metric 
Light  Company  to  finance  a  search  for  a  commercial!:  prac¬ 
tical  electric  lamp.  Today,  in  addition  to  21  factori  ,  130 
sales  offices  and  service  shops,  and  thousands  of  distr  utors 
and  dealers  in  the  United  States,  General  Electric  has  fa  cries, 
offices,  and  representatives  throughout  the  rest  of  the  wc  d.  In 
1892  there  were  3,000  stockholders;  today  there  are  I  9,000. 
Then  the  sales  billed  were  $12,000,000;  last  year  the,  were 
$350,000,000.  Then  there  were  8,000  employees;  las  yew 
75,000. 
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KEEP  YOUR 
PROPERTY 

fully  protected  against  loss  by 

FIRE  ★  LIGHTNING  ★  TORNADO 
WINDSTORM  ★  EXPLOSION  ★  HAIL 
RIOT  ★  CIVIL  COMMOTION  and 
other  contingencies 

through 

CANNERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER -INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 


A  STANDOUT  IN  ANY  COMPANY 

KYLER 

LABELERS 

and 

BOXERS 

“2’Aey  have  everything  with  half  the  parts" 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S.A. 
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MONT  LABELCOM  PANY 

I N C OR PO RATED 

:SIGNERS  '  '  LITHOGRAPHERS 


VIRGINIA 


Hydro-Geared  Grader 

embodies  the  experience  of  over  fifty  years  of  pea  grader 
building.  Using  a  full  10  feet  of  sieving  surface,  all  except 
the  larger  sizes  of  peas  are  screened  out  within  2^  feet  of 
the  feed  end,  leaving  7^  feet  for  exact  grading.  These 
peas  are  floated  in  water  back  to  the  next  sieve  receiving 
a  thorough  wash.  Canners  are  assured  not  only  the  best 
machine  available  for  the  purpose  but  a  higher  return  for 
their  improved  quality  packs. 

Let  us  tell  you  about  it. 

THE  SINCLAIR-SCOTTCO. 

‘*The  Original  Grader  House” 

BALTIMORE.  MARYLAND 
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The  Race  for  the 

By  ^^BETTER 


PROBABLY  a  bare  half  of  our  readers  have  care¬ 
fully  read  the  editorial  in  November  14th  issue, 
“Selling  Peas.”  Even  those  who  have  read  and 
re-read  it  will  have  to  think  more  than  once  before  they 
realize  the  full  import  of  an  authoritative  statement. 
It  should  carry  weight  coming  as  it  does  from  the  desk 
of  a  man  who  as  much  as  anyone  connected  with  the 
canning  industry,  has  the  best  interests  of  all  con¬ 
cerned  when  writing  his  weekly  editorials.  Speaking 
or  rather  writing,  on  the  projected  pea  selling 
campaign  he  points  out  that  the  display  of  an  indivi¬ 
dual  line  of  peas  or  a  single  label  cannot  be  safely  left 
to  the  good  offices  of  a  committee.  He  says,  “You  will 
want  to  do  it  (make  the  displays)  yourself  so  as  to  be 
sure  that  your  peas  are  displayed  and  not  some  others 
as  might  happen  if  left  to  a  committee.” 

Several  weeks  ago  this  column  suggested  that  those 
canners  leaving  active  merchandising  of  the  pea  crop 
to  the  Pea  Marketing  Committee  were  unloading  a 
responsibility  they  alone  could  best  bear.  As  the 
campaign  develops  you  will  learn  that  if  you  are  to  get 
the  most  out  of  it  you’ll  have  to  put  something  of  your¬ 
self  into  it.  You’ll  have  to  spend  your  money,  and  in 
addition  to  what  you  have  contributed,  you  ought  to 
spend  your  time  and  that  of  your  men,  if  any,  in  doing 
everything  you  can  to  promote  the  sale  of  your  own 
brand  as  well  as  those  of  pea  canners  in  general. 

So  far  this  Fall,  we  find  in  but  few  stores  any  attempt 
on  the  part  of  any  canner  to  get  his  goods  before  the 
consuming  public,  except  by  means  of  the  time  tried 
method  of  persuading  as  many  retail  dealers  as  possi¬ 
ble  to  display  them  in  windows  and  in  floor  displays. 
As  a  matter  of  fact  retail  food  markets  today  have  so 
little  display  room  left  in  particularly  advantageous 
spots  that  the  whole  problem  of  eye  catching  display 
of  canned  foods  is  becoming  more  and  more  serious. 
More  and  more  baked  goods,  fancy  cakes  and  such 
foods  are  usurping  display  space  that  might  be  used 
to  better  advantage  to  all  concerned  if  it  were  given 
over  to  the  adequate  display  of  canned  foods. 

The  problem  resolves  itself  into  one  of  making  an 
offer  for  this  wanted  space  attractive  enough  to  war¬ 
rant  the  retail  dealer  awarding  it  to  canned  foods 
without  question.  I  don’t  mean  that  you  need  to  pay 
cash  for  counter  display  space  in  which  to  place  your 
goods  so  that  they  may  catch  the  eyes  of  shoppers, 
but  only  that  you  ought  to  devise  some  sales  help  that 
will  swing  the  dealer  to  your  way  of  thinking  and 
toward  your  goods.  Depending  on  your  budget,  you 
may  adopt  one  or  two  of  several  plans  used  with  suc¬ 
cess  by  many  manufacturers  anxious  to  increase  con¬ 
sumer  demand  for  their  goods.  In  every  instance  they 
furnish  a  counter  card  cutout  display  or  a  dump  display 


Consumer  Dollar 

PROFITS’’* 


or  a  counter  carton  attractive  enough  to  warrant  its 
use  by  retail  dealers  willing  to  work  toward  increasing 
sales  of  their  products. 

This  idea  of  intensive,  dressed-up  display  is  followed 
with  success  by  potato  growers  who  are  selling  more 
and  more  potatoes  in  cotton  sacks  and  mesh  bags.  The 
cotton  bag  allows  a  grower  to  tell  a  little  more  of  his 
story  than  can  be  told  on  the  mesh  bag,  but  receipe 
leaflets  may  be  included  in  the  latter  as  well  as  the 
former ;  the  principal  idea  followed  being  that  potatoes, 
as  we  have  known  them,  have  always  been  a  dirty  prod¬ 
uct,  bagged  in  paper  sacks  in  the  back  room  before  a 
rush  of  retail  trade  on  a  week  end.  Profits  were  always 
on  the  verge  of  disappearing  before  the  onslaught  of 
competition.  Now  we  find  potatoes  glorified  with  the 
new  dress,  newspaper  advertising  is  supplementing 
attractive  window  display  pieces  showing  how  attrac¬ 
tive  a  potato  can  be  from  an  appetite  standpoint.  Best 
of  all,  research  has  proven  the  calories  in  an  average 
size  potato  are  no  larger  in  amount  than  those  in  an 
average  size  orange.  Presto,  ladies  wanting  to  be  thin 
or  stay  that  way  eat  oranges  because  they  are  supposed 
to  be  non-fattening.  According  to  the  latest  reasoning 
of  the  potato  folks,  those  on  reducing  diets  may  also 
eat  reasonably  of  the  lowly  potato  now  regaining  its 
place  on  the  American  table. 

If  canners  want  to  stay  in  the  race  for  the  consumer 
dollar  they  should  do  no  less.  For  some  time  to  come, 
the  average  income  spendable  for  table  supplies  will 
not  increase.  Lest  frozen  foods,  for  instances,  get 
some  of  the  food  dollar  that  ought  to  be  spent  for 
canned  foods,  canners  must  do  more  than  they  have 
been  doing  in  fighting  for  and  securing  a  place  oi  the 
counter  for  their  packs. 

Counter  display  cards  are  as  inexpensive  as  any¬ 
thing  you  can  secure  for  the  further  popularizii  ?  of 
your  line.  They  do  present  a  good  appearance,  ’  'hen 
arranged  with  cut  out  space  for  a  can  or  two  of  our 
products.  They  help  to  get  your  goods  off  the  si  Ives 
and  onto  the  counters  where  they  can  be  seen.  I  you 
want  to  increase  interest  in  your  showing,  pro\  le  a 
pocket  in  the  counter  display.  Over  this  pocket  rint 
the  invitation,  “Take  one”  and  prepare  receipe  le  lets 
telling  how  your  goods  can  be  used  economically  i  the 
menu  of  the  average  housewife.  If  you  have  a  lore 
elaborate  receipe  book  to  be  secured  by  anyone  se  ling 
your  office  a  label  or  two  and  a  few  cents  in  st  nps, 
include  this  larger  offer  in  the  leaflet. 

EReaders  are  invited  to  submit  selling  plans,  label  desigr  etc., 
to  “Better  Profits”  for  analysis  and  suggestive  criticism.  This 
service  is  conducted  without  charge.  Mail  your  communv  tions 
to  “BETTER  PROFITS”  do  THE  CANNING  TRAL  W 
S.  Gay  Street,  Baltimore,  Md. 
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I  up  displays,  as  the  name  implies,  are  knocked 
do\s  paper  baskets  or  boxes  usually  made  up  with  a 
bac  round  carrying  the  sales  message  you  wish  to  con¬ 
vey  '  readers.  These  are  more  expensive  than  counter 
disp  y  cards  but  serve  the  added  purpose  of  providing 
a  s  -s  vehicle  for  anywheres  from  a  dozen  to  three 
doz  :  cans  of  food  presented  to  the  consumer  in  a 
seei  iingly  careless  fashion  but  one  that  sells  goods. 
Yo”  will  probably  not  be  interested  in  dump  displays 
unlt.ss  you  have  a  retail  sales  force,  unless  your  distri¬ 
butors  will  put  them  out  to  the  trade  for  you,  or  unless 
you  are  working  with  a  voluntary  co-operative  adverti- 
ing  group  with  means  for  their  placement  in  retail  food 
markets. 

Counter  display  cartons  always  carry  a  sales  and 
merchandising  appeal  commensurate  with  their  cost. 
They  may  hold  from  four  to  twelve  cans  of  product, 
the  raised  back  cover  should  always  carry  a  selling 
message  and  it,  too,  may  include  the  slot  or  pocket  for 
receipes,  leaflets  or  what  have  you. 

Counter  display  cut  outs  may  be  left  flat  as  made, 
slipped  in  the  shipping  case  or  in  each  one  of  five,  stay 
there  until  the  case  is  opened  in  the  dealer’s  retail 
store  and  then  find  their  place  in  the  sales  lime-light 
in  his  store.  Or  at  least  a  sufficiently  large  number 
will  be  used  to  warrant  their  distribution  in  such  a 
manner  as  contrasted  to  not  using  them  at  all,  if  you 
do  not  have  a  retail  sales  force.  Dump  displays  and 
counter  cartons  present  a  little  more  of  a  problem  to 
the  canner  not  calling  on  the  retail  trade,  but,  as  sug¬ 
gested,  co-operative  advertising  groups  are  generally 
in  a  position  to  carry  out,  deliver  and  set  up  merchan¬ 
dising  helps  designed  to  help  increase  consumer 
interest  in  their  goods. 

If  you  have  no  co-operative  hook-ups,  if  you  have  no 
retail  salesmen,  you  need  not  delay  providing  your 
distributors  with  such  merchandising  helps  as  I  have 
described  and  any  others  you  may  secure.  And  at  the 
same  time  be  sure  they  have  been  put  to  good  use. 
Scarcely  any  city  or  market  in  the  country  today  is 
too  small  not  to  be  reached  by  National  Distributors 
bandi.  d  into  a  strong  national  association.  Few  if  any 
marki-ts  you  might  wish  to  cultivate  intensively  are 
withe  t  telegraph  messenger  service  well  equipped  to 
deliv  these  sales  helps  you  may  invest  in. 

Me-senger  service  is  well  trained  and  excellently 
supe?.  sed  wherever  it  may  be  contracted  for.  You 
may  dte  out  a  short  sales  or  service  message  to  be 
d  with  each  dealer’s  help  supplied,  and  be 
it  will  be  delivered  as  written.  Here  then  is 
o  every  canner  an  opportunity  for  the  delivery 
es  message  and  advertising  material  to  every 
may  want  to  interest  further  in  his  products, 
r  your  planned  campaign  is  ended  you  have  no 
iig  sales  or  advertising  expense, 
e  laughing  off  the  suggestions  in  this  column 
m  the  warning  of  our  editor  as  expressed  at 
t  of  this  article  and  in  editorial  November 
'ou  must  follow  the  sale  of  your  goods  to  and 
the  wholesaler  to  the  retailer!” 

»s  your  rough  sketches  for  suggested  advertis¬ 
ing  n.  rial  and  we’ll  go  over  them,  if  you  wish  us  to 
do  so. 
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on  a  piece  of  canning  equipment  or  a  machine  is  a  guaran¬ 
tee  that  quality  is  of  the  highest — and  that  it,  in  turn,  will 
produce  highest  quality  for  the  canner  employing  it. 

PULPER  AND  FINISHER 


Sprague-Sells 
Super  Pulper] 

Pulps  by  both  pressure 
and  centrifugal  force. 
Increases  yield,  gives 
better  quality.  Capa¬ 
city  almost  unlimited. 


Sprague-Sells 
Super  Finisher 

Has  enormous  capaci¬ 
ty;  gives  extra  smooth 
results,  resulting  in 
highest  prices  for  your 
products. 


Two  real  profit  winners!  All  waste  is  eliminated — they 
utilize  the  last  oimce  of  usable  material  fed  to  them. 

These  modem  quality  machines  increase  the  yield  from  5% 
to  9%.  All  machines  quickly  convertible  for  either  pulp¬ 
ing  or  finishing — in  but  a  few  minutes. 

Mail  coupon  for  complete  information  on  these  machines. 


Modern  Canning  Equipment  for  All  Food  Products 

mm 


Sprague-Sells  Division 

HOOPESTONr  ILLINOIS 

MAIL  COUPON  TODAYI 


FOOD  MACHINERY  CORPORATION 

(Spragua-SulU  Division)  HOOPESTON,  ILL. 

Please  send 

□  Full  details  of  the  Super  Pulper  and  Super  Finisher. 

□  Your  complete  General  Catalog. 

Name _ _ _ 

Firm _ _ _ 


I  Address 

Lc/#k__ 


.  State . 
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November  28,  938 


GRAMS  of  INTEREST 


THE  ANNUAL  MEETING  of  the  Maine  Canners  Association  will 
be  held  at  9:30  o’clock,  Friday  morning,  December  16th,  at  the 
Eastland  Hotel,  Portland,  Maine.  The  Secretary,  F.  Webster 
Browne,  extends  an  invitation  to  the  many  friends  of  the  Maine 
canners  to  attend  this  meeting. 

• 

CHANGE  IN  PRICE  of  U.  S.  S.  coke  tin  plate  to  $5.00  per  base 
box,  Pittsburgh  or  Gary,  was  announced  November  10th  by  the 
Carnegie-Illinois  Steel  Corporation.  The  former  price  was  $5.35 
per  base  box.  The  new  price  became  effective  immediately,  and 
applies  on  shipments  over  the  balance  of  1938  and  the  first  3 
months  of  1939.  Transportation  charges  at  time  of  shipment 
will  determine  the  delivered  prices  during  this  period. 

• 

THE  CORPORATION  of  Kelley  Canning  Company,  Waverly,  Iowa, 
was  dissolved  at  a  meeting  of  stockholders  recently. 

• 

CONTINENTAL  CAN  COMPANY,  INC.,  has  announced  the  acquisi¬ 
tion,  through  a  Pennsylvania  subsidiary,  of  property  in  Oil 
City,  Pennsylvania,  consisting  of  seven  and  one-half  acres,  on 
which  will  be  constructed  a  modern  can  manufacturing  plant 
and  warehouse.  Production  of  the  new  plant  will  consist 
primarily  of  refinery  sealed  oil  cans. 

• 

H.  c.  HERRINGTON,  Vice-President  and  Sales  Manager  of  the 
Florida  Citrus  Corporation,  died  suddenly  on  November  15th 
while  on  a  visit  to  Washington,  D.  C.  Mr.  Herrington  was  a 
very  capable  executive  and  his  sudden  death  came  as  a  great 
shock  to  his  many  friends  and  business  associates. 

• 

SECRETARY  OF  AGRICULTURE  HENRY  A.  WALLACE  has  announced 
a  tolerance  of  .02  grain  per  pound  for  Fluorine  applying  to 
fruits  shipped  within  the  jurisdiction  of  the  Federal  Food  and 
Drug  Act. 

• 

FIRE  DESTROYED  the  Canning  plant  of  Peter  C.  Yost  at  Berkeley 
Springs,  West  Virginia,  on  November  9th,  with  an  estimated 
loss  of  $2,000. 

• 

DR.  EDWARD  R.  WEIDLEIN,  Director,  Mellon  Institute,  Pittsburgh, 
has  announced  the  establishment  of  an  Industrial  Fellowship 
in  that  institution  by  the  American  Air  Filter  Company,  Inc., 
of  Louisville,  Kentucky.  This  Fellowship  will  investigate  broadly 
materials  of  value  in  the  construction  of  filters  for  air-condition¬ 
ing  systems.  It  will  be  the  aim  to  gain  through  this  research 
new  knowledge  to  effect  all  possible  improvements  in  the  devices 
manufactured  by  the  donor,  and  in  this  work  the  Fellowship 
will  have  the  direct  cooperation  of  specialists  on  the  staff  of 
the  Multiple  Industrial  Fellowship  on  air  hygiene  in  operation 
in  the  Institute. 

• 

GEORGE  A.  HORMEL  &  COMPANY,  meat  packers  and  canners  of 
meats  and  soups,  report  the  largest  net  income  in  the  past  eight 
years  for  the  year  ending  October  29th  when  net  income  was 
$1,031,574  equivalent  to  $1.95  a  common  share.  This  compares 
with  an  income  of  $767,387  or  $1.43  per  share  for  the  preceding 
fiscal  year. 

• 

“a  month  before  the  closing  date,  December  15th,  1938,  of 
the  1938  All-America  Package  Competition  entries  were  well  in 
excess  of  the  number  received  at  the  same  time  last  year,”  says 
C.  A.  Breskin,  publisher  of  Modern  Packaging  Magazine, 
sponsors  of  the  annual  national  packaging  competition.  “A 
marked  increase  in  packaging  activity  has  been  evident  during 
1938,  and  many  outstanding  packaging  accomplishments  in  all 
fields  are  already  noted  in  the  entries  received.” 

• 

the  city  of  ST.  AUGUSTINE,  FLORIDA,  is  Seeking  to  get  one  of 
the  eight  freezing  and  cold  storage  plants  on  which  the  State  is 
said  to  be  planning  to  spend  some  $700,000  under  a  P.  W.  A. 
loan. 


HEBER  H.  ATKINS  was  this  week  appointed  Western  District 
Sales  Manager  of  the  Sanitary  Can  Division  of  the  National 
Can  Corporation,  Hamilton,  Ohio.  Mr.  Atkins  has  been  with 
the  National  Can  Corporation  (formerly  known  as  the  Metal 
Package  Corporation)  since  1930.  Previous  to  that  time,  he 
had  spent  many  years  as  a  sales  engineer  with  the  Sprague-Sells 
Corporation  on  the  Pacific  Coast  and  later  in  the  Mid-west 
territory.  He  has  been  located  in  this  territory  since  his  con¬ 
nection  with  the  National  Can  Corporation,  and  has,  by  his 
efforts,  contributed  largely  to  the  nice  volume  of  business  now 
enjoyed  by  this  firm.  No  doubt  Mr.  Atkins’  many  friends  will 
be  pleased  to  learn  of  his  promotion.  He  is  a  native  of  Louis¬ 
ville,  Kentucky,  where  he  now  resides. 

• 

A  DETAILED  SURVEY  of  frost  damage  on  the  olive  crop  in  the 
State  of  California  indicates  that  frost  occurred  in  every  district. 
Considerable  damage  has  been  reported  but  it  would  appear 
that  the  middle  and  lower  San  Joaquin  Valleys  show  the  lowest 
temperatures.  The  Program  Committee  of  Olive  Proration 
Zone  No.  1  in  their  meeting  November  17th  reviewed  all  the 
facts  in  hand.  A  check  up  of  the  certificated  tonnage  of  canning 
olives  now  in  the  hands  of  the  olive  packers  reflects  somewhat 
less  than  the  desired  7,000  tons,  while  it  is  estimated  that  the 
freeze  has  left  only  a  small  tonnage  of  olives  now  in  the  groves 
fit  for  canning  purposes.  It  is  the  consensus  of  opinion  that  the 
frost  has  reduced  the  oil  and  other  by-products  tonnage  approxi¬ 
mately  15  to  20  per  cent.  This  would  indicate  that  there  will 
not  be  in  excess  of  23,500  tons  of  olives  for  oil  purposes,  which 
is  about  the  capacity  production  of  the  plants  now  in  operation. 
The  Program  Committee  made  no  change  in  the  regulations 
covering  the  percentages  of  canning  quality  olives  permitted 
to  be  canned. 

• 

REPAIRS  ARE  BEING  made  to  the  Washington  Court  House,  Ohio, 
plant  of  the  Ladoga  Canning  Company  preparatory  to  the 
beginning  of  operations  on  the  canning  of  pork  and  beans, 
lima  beans  and  kidney  beans  shortly  after  the  first  of  the  year. 

• 

THE  BOILER  ROOM  of  the  Lutz  Canning  Company  at  Streator, 
Illinois,  was  recently  damaged  by  fire.  However,  two  new 
boilers  being  installed  escaped  damage.  Cause  of  the  fire  is 
laid  to  defective  wiring. 

• 

THE  E.  H.  FRECHTLING  COMPANY,  wholesale  grocers  of  H:  mil- 
ton,  Ohio,  recently  installed  equipment  for  the  handling  of  quick 
frozen  fruits,  vegetables,  meats  and  fish. 

FARMERS  IN  THE  UNITED  STATES  sold  22  per  cent  more  of  I  heir 
products  to  foreign  countries  during  the  last  twelve  months  ,han 
during  the  preceding  twelve  months.  Translated  into  d(  lars 
that  means  $158,000,000  more  in  the  farmers’  pocket  ook. 
Imports  of  foreign  farm  products  were  reduced  32  per  cent 
during  the  last  twelve  months  compared  with  those  o:  the 
preceding  twelve  months,  reports  the  Pennsylvania  Depar'  iient 
of  Agriculture. 

• 

JOHN  s.  COONLEY,  formerly  associated  with  the  Ha^  iian 
Pineapple  Company,  Ltd.,  has  been  made  manager  o  the 
Honolulu  branch  office  of  N.  W.  Ayer  &  Son,  Inc.,  well  1  own 
advertising  agency. 

CANCO’S  MR.  STURDY  SPEAKS 

Nov.  28 — Northampton,  Mass.,  Rotary  Club,  at  6:00  P. 

Nov.  29 — Fitchburg,  Mass.,  Rotary  Club,  at  noon. 

Dec.  1 — New  London,  Conn.,  Rotary  Club,  at  noon, 

Dec.  6 — River  Edge,  N.  J.,  High  School,  at  11:00  A.  J- 

Dec.  7 — Toronto,  Ont.,  Canada,  National  Canners  As:  ,  at 
11:00  A.  M. 

Dec.  8 — N.  Attleboro,  Mass.,  Woman’s  Club,  at  8:00  P  4* 

Dec.  9 — Center  Sandwich,  N.  H.,  Woman’s  Club,  at  3:00  M. 
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DISTRIBUTORS  ACTIVITY 

By  "OBSERVER” 

Special  Correspondent  of  “The  Canning  Trade” 


NEW  TRADE  TREATIES 

CANKERS  and  export  food  operators  have  greeted 
the  new  British  and  Canadian  trade  treaties  as 
a  progressive  step  in  furthering  export  sales 
for  their  products,  although  the  expected  results  inso¬ 
far  as  the  principal  canned  foods  export  items  are  not 
as  promising  as  is  the  case  with  some  of  the  minor 
products. 

Canned  asparagus  benefits  substantially  by  the 
British  treaty,  receiving  a  50  per  cent  duty  cut:  to  10 
per  cent  ad  valorem,  and  canned  fruit  juices  also  come 
in  for  favorable  treatment.  In  the  case  of  canned 
peaches,  pears,  and  apricots,  major  export  items,  the 
only  concession  embodied  in  the  treaty  is  a  binding 
of  the  present  duty  on  these  products.  Pineapple  re¬ 
ceives  a  minor  duty  cut,  the  tariff  dropping  to  13  per 
cent  ad  valorem  from  the  previous  level  of  13  per  cent. 

Canned  cherries,  fruits-for-salad,  and  loganberries 
come  in  for  satisfactory  duty  reductions,  and  these 
changes  may  tend  to  improve  the  export  business  on 
these  lines. 

Dried  fruits  and  fresh  fruits  benefit  materially  from 
the  British  trade  treaty,  and  these  concessions  may 
indirectly  benefit  the  canned  foods  markets  through 
so  improving  export  sales  volume  on  these  lines  that 
the  competition  which  they  afford  to  canned  fruits, 
pricewise,  may  be  very  considerably  ameliorated. 

The  principal  benefits  to  export  sales,  of  course, 
will  be  witnessed  in  West  Coast  markets,  as  prac¬ 
tically  all  export  canned  fruit  business  is  handled  in 
primary  markets.  The  ultimate  effect  of  the  present 
duty  adjustments,  however,  may  make  themselves  felt 
nation  ily,  through  heavier  export  business  tending  to 
decrea  )  selling  pressure  in  domestic  marketing 
opera  ns. 
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DOLLAR  SALES  GAIN 

he  first  time  in  1938,  a  majority  of  wholesale 
rs,  chains  and  large  retailers,  reporting  con- 
ally,  say  that  their  dollar  volume  of  current 
i  good  or  better  than  a  year  ago,  according  to 
'it  weekly  report  of  the  American  Institute  of 
ibution.  New  York  City. 

-six  of  this  week’s  reporters  average  3.1  per 
e  last  season;  24  are  still  running  behind  in 
ume  for  an  average  shrinkage  of  10.3  per  cent, 
that  they  too  are  having  a  larger  physical 
an  last  November  as  most  of  them  say  their 
off  between  11  and  12  per  cent. 

PRICES  ARE  HIGHER — Index  to  the  aver- 
food  prices  has  moved  upward  this  week  on 
demand  and  better  speculative  confidence, 
ute  adds. 


Cereals  are  generally  higher,  somewhat  influenced  by 
the  British  trade  treaty  and  Government  underwriting 
for  the  price  of  corn.  Butter,  eggs  and  dairy  products 
average  up  a  fraction;  only  weakness  in  some  grades 
of  eggs.  Meat  animals  and  meats  are  a  little  higher 
because  of  good  demand  and  reasonable  arrivals  except 
for  a  rush  to  market  hogs. 

Fresh  vegetables  and  fruits  are  fractionally  stronger 
with  good  demand  and  smaller  receipts.  Import  com¬ 
modities  are  fractionally  off,  principally  due  to  the 
erratic  movements  of  foreign  exchange  interfering 
with  purchases.  Beans,  rice,  dried  fruits,  canned  foods 
and  miscellaneous  groceries  average  unchanged,  ad¬ 
vances  balancing  a  few  softer  places  in  canned  vege¬ 
tables  and  fish. 

MANUFACTURERS  TO  MEET 

I  EADING  food  and  grocery  manufacturers  from 
I  throughout  the  United  States  will  assemble 
l_  November  28,  29  and  30  in  New  York’s  Waldorf- 
Astoria  for  the  30th  annual  convention  of  the  Associ¬ 
ated  Grocery  Manufacturers  of  America. 

Paul  S.  Wilis,  president  has  announced  that  the  pro¬ 
gram  is  shaping  up  as  follows :  Monday  morning  session 
will  hear  Charles  Wesley  Dunn,  AGMA  legal  counsel, 
on  legislative  matters  and  Cy  Ching,  Industrial  Rela¬ 
tions  Manager  for  the  U.  S.  Rubber  Co.,  on  “Employer- 
Employee  Relations.”  Thomas  H.  Beck,  president  of 
Crowell  Publishing  Company  will  address  the  luncheon 
session  on  the  subject,  “Burrowing  Shrimp.”  The 
afternoon’s  consumer  relations  session  will  be  ad¬ 
dressed  by  Gerrit  Vander  Hooning,  president  of  the 
National  Association  of  Retail  Grocers,  Mrs.  Wilbur 
E.  Fribley  of  Chicago  and  Miss  Mary  Barber  of  Battle 
Creek,  Michigan. 

Tuesday’s  sessions  will  offer  “The  Controversy  over 
Economic  Concentration”  by  Willard  Thorp,  special 
advisor  on  Economic  Studies  with  the  Department  of 
Commerce;  “What  Happens  to  your  Products  in  the 
Grocery  Store”  by  A.  C.  Nielsen,  president  of  Nielsen 
Marketing  Service ;  “The  Importance  of  Industry  to  the 
National  Welfare”  by  Fred  1.  Kent,  nationally  known 
economist;  and  “The  Federal  Trade  Commission  Act 
as  amended  by  the  Wheeler-Lea  Bill,”  by  W.  T.  Kelley, 
chief  counsel  for  FTC. 

Tuesday’s  luncheon  v/ill  honor  the  recipient  of  the 
1938  AGMA  award  to  a  scientist  who  has  made  out¬ 
standing  contribution  to  scientific  knowledge  of  foods 
in  relation  to  health.  This  award  is  made  annually. 

The  Association’s  annual  formal  banquet  to  be  held 
in  the  grand  ballroom  of  the  Waldorf-Astoria  will  have 
as  speaker.  Senator  Joseph  C.  O’Mahoney,  chairman 
of  the  committee  on  monopoly  investigation  who  will 
speak  on  “Government  and  Business”. 

(Continued  on  page  26) 
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THE  CANNING  TRADE 


November  2S  19S8 


WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Scales,  Motor  Truck,  Warehouse,  Dump,  Tank 
and  Hopper.  New  and  used.  Bargains.  All  capacities. 
Guaranteed  accuracy  and  durability.  Shipped  on  30  day  free 
trial.  Bonded  Scale  Co.,  Manufacturers,  Dept.  CT,  Columbus,  O. 


FOR  SALE  —  FACTORY 


FOR  SALE — Complete  Plant  with  equipment  for  packing 
peas,  corn  and  beans.  Excellent  location  on  railroad  siding, 
Clinton,  New  York.  Clinton  Canning  Co.,  Clinton,  N.  Y. 


SITUATIONS  WANTED 


POSITION  WANTED — As  warehouseman,  shipper  or  label¬ 
ing  machine  man.  Familiar  with  all  types  of  labeling  equipment, 
packaging  tin  or  glass.  Address  Box  B-2327  c/o  The  Canning 
Trade. 


POSITION  WANTED — By  pickling  expert,  authority  on 
pickling  methods,  hot  or  cold  processing,  any  and  all  styles  of 
pickles,  relishes,  sauces,  brine  stock,  mayonnaise.  Outstanding 
experience  from  seed  to  finished  product.  Age  37,  married. 
Excellent  references.  Can  take  full  charge.  Address  Box 
B-2309  c/o  The  Canning  Trade. 


from  strains  scientifically  selected  to  meet  the  needs  of  the  canner. 

D.  LANDRETH  SEED  CO.  Bristol,  Pa. 

Plant  Breeders  and  Seedsmen  Since  1784 


POSITION  WANTED  —  By  operator  of  Canco  Closing 
Machines.  Single  man,  will  go  anywhere.  References  supplied. 
Address  Box  B-2328  c/o  The  Canning  Trade. 


POSITION  WANTED — As  Superintendent  or  Manager  by 
experienced  man.  Prefer  plant  canning  a  dry  pack.  Good 
references.  Location  not  essential.  Address  Box  B-2301  c/o  The 
Canning  Trade. 


POSITION  WANTED — As  Manager.  15  years’  experience 
with  three  major  companies;  3  years  with  present  company. 
Will  go  anywhere;  prefer  West  or  Northwest.  Address  Box 
B-2324  c/o  The  Canning  Trade. 


POSITION  WANTED — As  Production  Manager  or  Superin¬ 
tendent.  Positively  dependable  and  able  to  accept  responsibility. 
Years  of  outstanding  experience  as  A-1  canner  of  high 
quality  foods  in  tins  or  glass.  Can  build,  equip  and  operate  a 
plant  efficiently  and  economically  for  various  vegetables,  fruits, 
pickles,  etc.,  from  seed  to  finished  product.  Seeking  permanent 
connections  with  large  reputable  organization.  Would  like  to 
hear  fr«m  canners  needing  man  my  type.  A-1  references. 
Address  Box  B-2329  c/o  The  Canning  Trade. 


Books  You 

Need  To  Round  Out 

Y our  Business  Library 

A  COMPLETE  COURSE  IN  CANNING— The  industry’s 
Cook  Book.  Completely  revised  1936.  The  Sixth  Edition. 
360  pages  of  proven  procedure  and  formulae  -  used 
throughout  the  industry  for  correct  times,  temperature 
and  right  procedure.  Price  $10.00. 

THE  ALMANAC  OF  THE  CANNING  INDUSTRY— Tt  e 

annual  compendium  of  the  industry’s  important  referen  e 
data,  food  laws,  pack  statistics,  prices,  grade  specific  i- 
tions,  cut-out  weights,  label  requiremets  and  other  nece  - 
sary  references.  Price  $1.00. 

the  canning  clan — Earl  Chapin  May  presents  a  ■  - 
yid  interpretion  of  the  canning  industry’s  history,  reve  - 
ing  achievements  of  the  many  pioneers  whose  triump  s 
over  innumerable  difficulties  are  responsible  for  c  v 
great  American  Canning  Industry.  487  pages.  Price  $3.  '. 

APPER'TIZING  or  the  Art  of  Canning— A.  W.  Bittin'  S 
exhaustive  treatise  covering  the  entire  field  of  cannii  , 
brings  together  a  vast  amount  of  reference  material  i 
food  manufacture  for  the  information  of  factory  owne 
managers,  superintendents  and  students  of  the  art. 

857  pages.  Price  $7.00 

THE  CANNING  TRADE 

BALIIMORE  20  S.  Gay  Street  MARYLAl  3 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


WATCH  OUT 


A  ’  ng  wisp  of  artificial  grain  was  the  ornament  on 
a  gin  s  hat  in  the  streetcar.  It  was  placed  horizontally, 
and  was  tickling  the  face  of  a  man  who  sat  next  to 
the  wearer.  Soon  it  came  to  rest  in  his  ear. 

The  man  took  a  huge  claspknife  from  his  pocket  and 
began  stropping  it  in  the  palm  of  his  hand. 

“Oh,  what  are  you  going  to  do?”  cried  the  girl. 

“If  them  oats  gets  in  my  ear  again,  miss,”  replied 
the  victim,  “there’s  going  to  be  a  harvest.” 


Gob:  I  saw  that  marine  taking  things  from  a  girl’s 
clothesline. 

Ditto:  Yeah — he’s  an  undietaker. 


“I  ride  horseback  every  day.” 

“How  much  time  do  you  spend  in  the  saddle?” 
“Oh,  about  half.” 


“Young  man,  does  your  mother  know  you  smoke?” 
“Say  lady,  does  your  husband  know  you  speak  to 
strange  men  on  the  street?” 


Grade:  My  poor  Unkie!  He  plays  the  accordion 
every  night  and  cries  like  a  baby. 

George :  Why  does  he  cry  ?  Does  he  play  sad  music  ? 
Gracie :  No  —  the  accordion  keeps  pinching  his 
stomach ! 


BORROWING  TROUBLE 

“At  the  prom  last  night  my  suspenders  broke  right 
in  the  middle  of  the  dance  floor.” 

“Weren’t  you  terribly  embarrassed?” 

“No.  My  roommate  had  them  on.” 


Six-year-old  Mary  awoke  about  3  o’clock  in  the 
mornii  g,  “Tell  me  a  story  Mamma,”  she  pleaded. 

“Hr  h,  darling,”  said  mother,  “daddy  will  be  in  soon 
and  te  '  us  both  one.” 


NO  MOR' 


“Nf 
boost 
enjoy 
As  yo 
a  nur 
“Th 


children,”  said  the  teacher  who  was  trying  to 
;  sale  of  class  photos,  “just  think  how  you’ll 
king  at  the  photographs  when  you  grow  up. 
'ok  you’ll  say  to  yourself,  ‘there’s  Jennie,  she’s 
'here’s  Tom,  he’s  a  judge;  and — ’” 

^  teacher,”  said  little  Bertie,  “she’s  dead.” 


Mr. 
the  W'L 
Mr. 
Mr. 
chang 


'  I  bought  a  hat  for  my  wife  and  had  to  run  all 
!ome. 

:  What  for? 

:  I  wanted  to  give  it  to  her  before  the  style 


He 

She- 


ssing  the  candy) :  Sweets  to  the  sweet, 
hank  you.  And  won’t  you  have  some  nuts? 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cut 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  of 
Cream  Style 


Morral  Corn  Husker 

Either  Single  or  Double 

Morral  Labeling  Machine 

and  other  machinery 


Write  for  catalog  and 
further  particulara 


MORRAL  BROTHERS.  Morral,  Ohio 


THOROUGHLY 

WASH  AND 

m^^SING 


9  Peas  ore  seijorated  by 
water  in  a  flume,  a  rotary  rod  reel 
separates  the  water  from  the  peas, 
a  water  washing  screen  removes 
the  dirt,  a  pump  rehums  the  water, 
spray  washed  and  a  reel  to  dry 
them.  Only  successful  method  of 
thoroughly  washing  peas.  Write 
Berlin  Chapman  Co.,  Berlin.  Wis. 


BERLIN 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 
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360  Pases.  size  6x9 
Bound  in  Leatherette 
Stamped  in  Gold 


A 

COMPLETE 
COURSE  in 

CANNING 


Sixth  edition 

360  pages  of  proven  procedure  and  formulae  for 
everything  *^Can-able*^ 

All  the  newest  times  and  temperatures  . 

All  the  newest  and  latest  products  . 

•  Fruits  •  Vesetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  D03  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  srowing  through  to  the  warehouse. 

Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 

WEEKLY  REVIEW 


Banker  Advises  Canners  to  Hold  Goods  Unless  the  Price  Shows 
Fair  Profit — Distribution  Heavier  Than  Ever — No  More  Carry¬ 
overs — A  Crime  to  Sell  Foods  Below  Cost. 

The  market — Read  Banker  Burgess’  summary 
of  the  canned  foods  situation,  in  our  editorial  this 
week,  as  an  experienced  but  unbiased  opinion  of 
canned  foods  and  their  possibilities.  And  note  that  he 
urges  that  it  is  an  economical  crime  to  part  with  this 
year’s  fine  quality  goods  without  profit ;  that  it  is  much 
better  to  close  the  factory,  if  necessary,  next  season, 
and  carry  these  goods  against  such  demand,  and  that 
those  who  have  made  the  loans  which  permitted  this 
excessive  packing,  should  see  the  canners  through  in 
this  way.  In  other  words,  the  canners  ought  not  be 
forced  to  liquidate  their  holdings  for  the  sake  of  pay¬ 
ing  present  debts,  and  he  practically  says  what  we  have 
so  often  said,  that  it  is  a  crime  for  human  foods  ever 
to  be  sold  below’  cost  of  production.  These  financiers 
of  every  kind  made  the  huge  packs  of  1938  possible; 
now  they  should  see  their  victims  through.  And  the 
inference  is  plain:  if  they  do  not  there  will  be  but 
little  business  for  them  in  1939.  At  all  odds  they 
should  be  patient,  and  help  wherever  possible,  their 
canner  victims  to  sell  the  goods  to  the  best  advantage. 
If  they  do  this,  we  believe,  the  packs  will  be  distributed 
down  to  or  below  normal  carry-overs,  and  at  some 
profit  to  the  canners. 

For  remember  the  total  packs  in  1938  were  from  10 
per  cent  to  15  per  cent  below  those  of  1937,  and  it  is  a 
fact  that  all  the  carry-overs,  even  now,  have  been  dis- 
tributf  1.  This  is  remarkably  early  in  the  canned  foods 
year  f  n’  such  heavy  distribution,  and  the  more  remark¬ 
able  i  that  the  goods  have  been  taken  in  hand-to- 
mouth  style,  or  in  other  words,  for  immediate  re- 
distril  tion  to  the  retailers.  That  is  as  of  November 
1st,  w  ch  leaves  the  whole  heavy  canned  foods  con- 
sumiri  months — to  July  1st  at  least,  or  8  months — to 
be  sUi  ied  out  of  the  ’38  packs.  To  repeat,  as  an  ex¬ 
ample  hat  we  have  previously  stated:  on  the  Coast 
cannet  leaches  seemed  to  be  bogged  down,  yet  on 
Octob  ^t  the  visible  supply  had  dwindled  to  less  than 
7  mill!  ases  to  supply  better  than  nine  months.  And 
so  we  e  peaches  growing  firmer,  and  all  know  that 
prices  ill  continue  to  advance.  Canned  peas  are  in 
wuch  '  same,  relative,  position,  and  prices  are  be- 
ginnii  o  react.  Canned  corn  may  be  put  in  the  same 
positi;  for  its  carry-over  has  been  disposed  of,  and 
they  a  vorking  quite  heavily  on  this  year’s  packs. 

The  :e  weak-sister  is  the  strongest,  statistically, 
of  thei  11,  canned  tomatoes,  and  that  is  all  because  of 
the  un.  mnate  treatment  of  its  canners,  the  slaughter¬ 


ing  of  the  pack  to  raise  money  to  pay  bills,  as  Banker 
Burgess  points  out.  If  tomato  canners  would  show 
some  backbone;  hold  their  goods  for  much  higher 
prices  and  stop  undermining  every  market  effort 
through  offering  goods  at  any  prices  the  tempters 
make,  canned  tomato  prices  would  shoot  up  like  a  kite 
when  the  string  is  held  steady.  Every  time  the  market 
begins  to  show  strength  and  a  tendency  to  advance 
there  comes  a  gush  of  sales  at  the  old  low  prices,  and 
the  market  settles  back.  This  may  be  natural,  but  it 
begins  to  look  fishy.  Canned  tomatoes,  on  the  basis  of 
the  visible  supply,  are  actually  worth  10  cents  to  20 
cents  per  dozen  more  than  they  are  bringing  today. 
Market  operators  know  and  admit  this,  and  in  fact  the 
market  expects  it ;  but  it  is  these  always  present  weak 
sales  that  hold  it  at  the  below  cost  prices  now  ruling. 
There  is  “a  nigger  in  the  woodpile”  we  are  convinced. 
He  ought  to  be  smoked  out. 

There  has  been  no  let  up  this  week  in  the  steady 
demand  on  distributors  for  supplies  of  canned  foods 
by  the  retailers;  watch  the  retail  stores,  and  the  de¬ 
livery  baskets,  and  note  the  always  presence  of  huge 
numbers  of  cans  of  foods  of  all  kinds;  everybody  is 
using  them,  and  heavily.  Those  supplies  are  not  com¬ 
ing  out  of  distributors’  reserve  stock,  for  they  have 
none.  They  are  being  sold  by  canners  on  small  but 
immediate  shipment  orders,  and  as  we  have  shown  they 
are  draining  the  supplies  of  canned  foods  faster  than 
even  well  posted  operators  realize.  But  it  is  a  crime 
that  much  of  them  are  going  out  without  any  profit  to 
the  canners. 

You  have  the  market  quotations  on  their  regular 
pages,  but  as  you  know  most  canners  are  asking  higher 
prices  than  there  quoted,  yet  we  are  obliged  to  quote 
the  market  at  which  brokers  and  others  are  selling. 
And  these  private  canners  are  not  worried  about  the 
amounts  of  business,  in  total  sales,  but  they  do  kick 
about  having  to  fill  small  orders  instead  of  large  ones. 
Quality  goods  are  growing  scarce,  and  the  prices  are 
firm,  but  even  the  standard,  low  priced  goods  are  of 
nice  quality  this  year,  and  that  is  why  the  retailers  are 
busy  pushing  them  in  huge  quantities.  But  they  can¬ 
not  keep  on  eating  into  these  piles  of  canned  foods 
without  one  day  reaching  the  end.  And  that  end  is 
not  as  far  off  as  most  market-wise  men  seem  to  think, 
in  our  opinion. 

Real  winter  weather  has  set  in,  with  heavy  snows 
and  cold  weather,  and  this  will  whet  the  appetite  and 
cause  increased  consumption  of  canned  foods — real 
canned  foods  consuming  weather.  Watch  the  goods 
move  out  more  rapidly,  if  possible,  than  ever.  The 
breaks  are  coming  the  canners’  way  at  last. 
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The  various  market  reports  give  you  a  good  view  of 
conditions  in  the  different  markets,  and  it  would  be 
mere  repetition  for  us  to  comment  in  like  manner. 
Buyers  express  the  belief  that  canned  foods  prices  must 
advance,  and  they  expect  this ;  but  so  long  as  the  can- 
ners  yield  to  low  prices,  or  make  offerings  at  low  prices, 
they  will  not  come  in  for  sizable,  or  normal  lots.  And 
no  one  can  blame  them. 

We  hope  you  had  a  thoroughly  enjoyable  Thanks¬ 
giving,  and  that  you  remembered  that  you  had  a  lot 
to  be  thankful  for :  that  you  are  in  this  blessed  country 
and  not  in  some  other  harrassed  nation;  that  we  have 
peace  and  plenty,  and  are  busy  on  the  job  how  to  work 
out  this  problem  of  spreading  that  plenty  evenly  to 
all  who  want  or  need  it,  and  with  some  profit  to  the 
providers. 

• 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Business  Holding  Up  Well — Canners  Holding  Back  Advances — 
Buyers  Playing  This  For  Year- End  Bargains — Ready  Cash  the 
Bait — Tomatoes  Fluctuate — Corn  Also — Peas  About  at  Bottom 
— Spinach  Offerings  Light — Some  Bean  Buying — Fruits  More 
Hopeful. 

New  York,  November  25,  1938. 

HE  SITUATION  — While  yesterday’s  holiday 
tended  to  cut  into  the  week’s  business,  and  concen¬ 
tration  on  holiday  line  served  as  a  counter-attrac¬ 
tion  to  jobbers  early  in  the  week,  the  situation  with 
respect  to  canned  foods  is  still  favorable.  Business  is 
holding  up  well  from  day  to  day,  and  the  price  structure 
continues  to  give  evidence  of  strength,  citrus  juices 
being  the  latest  items  to  join  the  advancing  trend. 
Discounting  unwarranted  bearish  expressions  heard  in 
some  quarters,  the  only  apparent  obstacle  to  a  real  up¬ 
swing  in  canned  foods  values  is  the  timidity  of  some 
canners  who  have  not  thus  far  taken  a  firm  price  stand 
on  lines  which  admittedly  are  in  a  very  good  statistical 
position. 

THE  OUTLOOK — Distributors  will  be  compelled  to 
continue  in  the  market  to  replace  moderate  inventory 
holdings  over  the  remainder  of  the  year.  In  many 
instances,  however,  jobbers  are  deferring  large-scale 
trading  until  the  latter  part  of  next  month.  If  history 
repeats  itself,  they  feel  (and  it  has  a  habit  of  doing 
just  that  in  the  canned  foods  trade)  many  attractively 
priced  lots  will  appear  on  the  market  toward  the  latter 
part  of  December,  as  some  canners  endeavor  to  bolster 
their  year-end  cash  position.  Such  a  development,  if  it 
occurs,  should  bring  out  considerable  withheld  buying, 
as  jobbers  will  be  compelled  to  buy  rather  heavily,  for 
shipment  after  the  turn  of  the  year,  to  protect  their 
spring  committments  and  requirements.  The  Biddle 
Purchasing  Company,  in  a  recent  posting  to  their  sub¬ 
scribers,  say  of  the  situation  on  Tri  State  Products: 
“Recent  spasmodic  buying  spurts  have  not  been  suf¬ 
ficient  to  support  what  was  thought  to  be  a  rigid 
market  and  as  a  consequence  there  has  been  some  wav¬ 
ering  along  the  line,  with  tomatoes,  corn  and  even  peas 
proving  quite  vulnerable  to  close  shopping  for  quick 
shipment.  The  need  for  cash  is  still  apparent,  there¬ 


fore  this  tempo  is  likely  to  prevail  until  such  time  as 
buying  sharply  accelerates.  It  is  believed,  however, 
the  bottom  has  been  reached  and  an  upturn  will  be 
noted  at  which  time  considerable  activity  for  late 
December  shipmeht  should  develop.  The  time  is  pro¬ 
pitious  to  cover  immediate  as  well  as  after-the-tum-of- 
the-year  requirements.” 

TOMATOES — Standard  tomatoes  have  been  offered 
at  371/2  cents,  cannery,  although  the  general  market 
holds  at  40  cents.  On  2s,  southern  packers  hold  at  60 
cents,  with  a  little  business  reputedly  done  at  571/2 
cents,  while  on  21/2S,  some  sales  have  been  reported 
made  at  80  cents,  against  an  85  cent  “going”  market 
in  most  quarters.  On  standard  10s,  $2.85  is  still  bottom 
in  the  open  market,  although  here  again  shading  has 
carried  the  price  down  to  $2.75  in  some  instances. 

CORN — Standard  southern  corn  continues  posted  at 
60  cents,  with  some  offerings  having  been  reported  at 
21/2  cents  under  this  figure.  Demand  is  rather  quiet 
currently.  Fancy  corn,  however,  is  still  coming  in  for 
some  fair  interest.  Maine  canners  hold  fancy  at  80 
cents  bottom  on  crushed,  and  the  same  quotations  pre¬ 
vailing  at  New  York  State  canneries.  In  the  south, 
fancy  crushed  2s  are  reported  offered  at  75  cents  and 
upwards. 

PEAS — Bottom  on  standard  peas  in  the  south  is  60 
cents  for  standard  4  sieve  Alaskas,  with  most  packers 
unwilling  to  consider  business  below  a  range  of  621/2 
to  65  cents.  On  extra  standards,  3  sieve  range  all  the 
way  from  721/2  to  80  cents  at  cannery.  The  competi¬ 
tive  position  of  the  tri-state  and  other  eastern  packers 
is  still  affected  by  the  low  prices  at  which  some  stan¬ 
dards  and  extra  standards  may  be  had  at  Wisconsin 
and  other  mid-western  canneries.  Jobbers,  of  course, 
are  fully  aw^are  of  this  situation,  and  considerable 
“sharpshooting”  goes  on  when  any  transactions  involv¬ 
ing  a  sizeable  quantity  of  canned  peas  get  under  way. 
Just  how  much  the  national  sales  drive  will  change  this 
situation  remains  to  be  seen;  aggregate  sales  volume, 
however,  should  improve. 

SPINACH — Continued  short  offerings  of  Fall  pack 
are  reported  out  of  the  south,  and  the  market  is  firm. 
On  standards,  2s  range  671/2  to  70  cents,  21/2  are  firm 
at  90  cents,  and  $3.00  is  bottom  on  10s,  with  fancv  held 
at  721/2  cents  and  up  on  2s,  95  cents  on  2l^s  and  $3.25 
on  10s,  all  f.  o.  b.  canneries.  Demand  is  fair. 

BEANS — A  little  buying  interest  in  prompt  ship¬ 
ment  southern  beans  is  reported  locally.  Stundard 
cut  green  range  55  to  60  cents  on  2s,  with  extr;  stan¬ 
dards  60  to  621/2  cents,  according  to  seller.  Oi  fancy 
3  sieve  cut,  about  80  cents  on  2s  represents  th*.  mar¬ 
ket,  with  whole  green,  3  sieve,  at  90  cents,  and  sieve 
at  $1.05.  Standard  cut  wax  range  65  to  70  cents, 
cannery  ,  with  extra  standards  at  70  cen'  i  and 
upwards. 

LIMAS — Buyers  are  picking  up  new  pack  lim.  beans 
in  a  moderate  way.  The  market  for  standard  f;-  .sh  all 
white  is  721/2  cents  on  2s,  with  mixed  white  am  green 
75  cents,  for  the  15  per  cent  green  mixture,  nd  80 
cents  for  the  50-50.  On  fancy  medium  greei  771/^ 
cents  rules  on  Is  and  $1.10  on  2s,  with  small  fancy 
green  821/2  cents  and  $1.15,  respectively,  and  tin'  green 
87 V2  cents  and  $1.20.  Fancy  “midget”  green  a.e  held 
at  $1,271/2  for  2s,  all  f.  o.  b.  canneries. 
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S.xLMON — A  little  easing  in  the  position  of  pinks  on 
the  coast  is  reflected  in  offerings  here  embodying 
slig  -  t  concessions,  although  posted  price  levels  have 
not  ueen  revised.  Reds  are  firmly  held,  and  are  meeting 
with  a  better  prompt  shipment  demand.  Chums  are 
dull  Fancy  Chinooks  rule  firm,  but  little  buying  interest 
is  ivi  evidence  at  the  moment. 

CITRUS  JUICES — Recent  heavy  Government  pur¬ 
chases  of  canned  citrus  products  have  tended  to  impart 
a  fu  iner  tone  to  the  market,  and  canners  in  both  Texas 
and  Florida,  are  firming  up  in  their  price  views  on 
graijefruit  juice,  orange  juice  and  blends.  Fancy  sec¬ 
tions  are  also  feeling  the  stimulus  of  renewed  govern¬ 
ment  buying  for  relief  distribution. 

CALIFORNIA  FRUITS — Reports  from  California 
this  week  indicate  that  canners  are  more  hopeful  of  an 
'increase  in  export  sales  of  some  fruits,  as  a  result  of 
the  British  trade  treaty  concluded  during  the  week. 
While  no  sensational  expansion  in  export  volume  is  in 
sight,  canners  are  apparently  of  the  belief  that  even  a 
moderate  upturn  will  help  “take  up  the  slack.”  Prices 
for  the  general  line  of  west  coast  canned  fruits,  both 
California  and  Northwestern,  are  showing  a  steady  to 
firming  tone  this  week,  and  distributors  are  already 
beginning  to  figure  on  early  business  covering  fruits  for 
arrival  after  the  turn  of  the  year. 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  *‘The  Canning  Trade” 

Buyers  Just  Coasting — Low  Priced  Tomatoes  Caused  By  Only 
A  Few — Surprise  Pending — Low  Priced  Peas  Cleaned  Up — 
Weather  Helping  Kraut— Reactive  Demand  for  Whole  Line. 

Chicago,  Ill.,  November  25,  1938. 

HE  GENERAL  MARKET  —  With  the  Thanks¬ 
giving  Holiday  breaking  into  the  week,  buying  and 
selling  has  been  somewhat  held  up.  For  the  past 
couple  of  days,  a  spirit  of  the  approaching  Holiday  has 
been  most  noticeable. 

Values  remain  unchanged  and  as  one  buyer  remarked 
— “I  am  just  coasting  along.” 

TOMATOES — Several  of  the  brokers  who  attended 
last  week’s  convention  of  the  Indiana  Canners,  are  a 
unit  in  the  thought  that  the  low  prices  now  being 
quol  d  by  a  mere  handful  of  canners,  do  not  truly 
repi  ;ent  the  market  and  that  just  as  soon  as  those  few 
are-  cleaned  up,  there  will  be  a  surprise  in  store  for 
the  ide  generally.  It  seemed  to  be  a  true  case  of — 
the  il  wagging  the  dog. 

iiwhile,  Chicago  distributors  do  not  seem  per¬ 
turb  and  are  not  extending  their  lines.  A  few 
hou  lave  been  trying  to  purchase  No.  2  standards  at 
a  lo  price  that  will  enable  them  through  the  jobber- 
reta  r  channel  to  compete  with  the  Chain  octopus 
(Av  H  who  continue  selling  and  advertising  12  cans 
No.  standards  to  the  consumer  at  69  cents. 

P  >S — A  belated  demand  has  been  reported  on  the 
fare  .grades,  like: 

No.  Tin  Fancy  No  1  Sieve  Alaskas....$1.30  to  $1.40 

No.  Pin  Fancy  No.  2  Sieve  Alaskas....  1.10  to  1.20 

No.  fin  Fancy  No.  -3  Sieve  Alaskas....  1.00  to  1.10 

hut  sirable  lots  have  been  difficult  to  find. 


Account  heavy  Government,  State  and  Institutional 
bids,  some  activity  has  recently  developed  in  No.  10 
tins  and  some  very  low  prices  have  been  named,  such 
as  $3.25  for  No.  10  tin  standard  No.  3  Alaskas  f.  o.  b. 
Wisconsin  factory. 

The  low  priced  lots  of  No.  2  tin  standards,  either 
Alaskas  or  sweets,  apparently  have  been  well  cleaned 
up.  It  is  reported  that  621/2  cents  to  65  cents  factory 
represents  the  lowest  priced  pea  available  in  the  sur¬ 
rounding  states. 

CORN — 12  ounce  vacuum  fancy  whole  kernel  yellow 
corn  has  been  wanted  in  a  small  way.  The  price  range 
is  85  cents  to  90  cents. 

The  same  bids  referred  to  in  above  caption,  also 
applies  to  No.  10  tin  corn  and  some  business  on  the 
basis  of  $3.25  delivered  for  No.  10  cream  style  white 
brushed,  has  been  noted. 

Some  No.  1  tin  corn  was  offered  to  the  trade  here  at : 

No.  1  Fancy  Cream  Style  Yellow . $.50  delivered 

No.  1  Fancy  Cream  Style  Country  Gent . 50  delivered 

SAUERKRAUT  —  With  more  seasonable  weather, 
the  demand  for  sauerkraut  has  developed  but  the  mar¬ 
ket  continues  unchanged  with  No.  2i/^  fancy  grade 
still  available  at  60  cents. 

CARROTS  AND  BEETS  —  Routine  demand  only, 
chiefly  in  the  No.  2  diced.  On  carrots  621/2  cents 
delivered  seems  to  be  the  prevailing  market  while  on 
No.  2  diced  beets  there  is  quite  a  variety  of  quotations 
all  the  way  from  65  to  75  cents. 

The  8  ounce  can  both  in  carrots,  beets,  as  well  as 
carrots  and  peas,  have  been  rather  prominent  this  Fall 
and  several  Chains  as  well  as  retailers,  are  featuring 
the  small  tin  at  a  nickel  a  can  to  the  consumer. 

PIMIENTOS — While  the  Georgia  pack  was  reported 
as  15  per  cent  larger  than  last  season,  there  is  already 
a  scarcity  of  some  sizes  and  two  canners  have 
announced  short  deliveries.  The  market  is  firm  with 


the  popular  grades  quoted : 

4  Ounce  Fancy  Pimientos . $  .521/^  Chicago 

7  Ounce  Fancy  Pimientos . 80  Chicago 

15  Ounce  Fancy  Pimientos .  1.55  Chicago 


APPLES  AND  APPLESAUCE— The  market  is 
developing  firmness  with  some  belated  buying  noted. 
No.  10  apples  in  New  York  range  from  $2.75  to  $3.25 
factory  according  to  grade,  fill,  etc. 

The  No.  2  tin  fancy  applesauce  that  was  sold  in 
Chicago,  rather  heavily  last  month  at  65  cents  is 
apparently  all  gone.  70  cents  seems  to  be  the  bottom. 
No.  10  tins  are  not  in  long  supply. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— Con¬ 
ditions  on  these  items  are  the  same  as  reported  last 
week.  The  buying  has  been  in  narrow  lines  and 
authorities  claim  there  will  be  little  forward  bookings 
until  after  the  turn  of  the  year. 

CALIFORNIA  FRUITS — Cling  peaches  continue  in 
their  strength.  Bids  or  offers  under  $1,121/^  for 
standards,  do  not  secure  confirmation.  The  choice 
grade  is  more  than  firm  at  $1.20.  The  balance  of  the 
California  fruit  line  is  quiet. 

FOOD  MARTS — One  has  heard  a  great  deal  about 
the  development  of  Super  Food  Marts  throughout  the 
country,  and  it  might  be  interesting  to  the  readers  of 
this  column  to  know  that  Chicago  has  only  forty-three 
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independent  super  marts,  and — reports  have  it  that 
these  are  not  doing  so  well. 

Many  food  manufacturers  and  canners  who  have 
been  told  that  independent  super  marts  were  growing 
rapidly,  will  be  surprised  to  learn  that  there  are  fewer 
than  fifty  in  this  city. 

PATMAN  ANTI-CHAIN  BILL— The  chain  store 
interests  have  given  much  publicity  to  the  real  estate 
feature,  i.e.,  that  if  the  bill  was  enacted  into  law,  that 
owners  of  real  estate,  landlords,  etc.,  would  suffer 
materially  thereby.  Along  comes  a  proponent  of  the 
bill  who  says : 

“The  mere  fact  that  they  only  claim  to  pay  rent  to 
140,000  landlords  in  comparison  with  1,471,000  inde¬ 
pendent  dealers  who  pay  rent  to  that  many  landlords, 
puts  the  chains  in  the  shade.  Yet  they  make  that  as 
one  of  the  strong  points  in  their  favor.  Obviously,  when 
it  comes  to  landlords  the  business  that  pays  rent  to 
1,471,000  owners  of  store  buildings  is  entitled  to  much 
more  consideration.  Again,  should  the  chains  ever 
predominate  in  this  country  they  will  do  the  entire 
business  with  535,000  stores,  which  means  there  will 
be  1,063,000  more  idle  stores  throughout  the  United 
States.  Then  too,  we  must  not  overlook  that  chains 
have  already  eliminated  440,000  retailers  so  that  these 
property  owners  are  suffering  because  of  the  chains 
instead  of  benefiting.” 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  *‘The  Canning  Trade” 

Considering  the  New  Trade  Treaty — Withdrawals  in  Fruit  Prices 
— New  Citrus  Prices — Paste  Moving  Upwards — Light  Pack  of 
Spinach — Most  Weak  Holders  of  Peaches  Sold  Out — Freeze 
Hurt  Olives — A  Backward  Court  Decision. 

San  Francisco,  Calif.,  November  25,  1938. 

EIGHING — The  canned  foods  trade  is  busy 
appraising  the  probable  effects  of  the  newly- 
signed  reciprocal  trade  agreements  with  Eng¬ 
land  and  Canada,  and  opinions  on  these  vary  with  the 
individual  and  his  political  affiliations.  Some  feel  that 
California  has  fared  especially  well,  and  that  the 
treaties  will  result  in  considerable  added  business,  while 
others  declare  that  “agriculture  has  been  sold  down 
the  river.” 

W.  S.  Everts,  representative  of  the  Canners  League 
of  California,  holds  that  the  naming  of  the  duty  rates 
will  in  itself  have  a  beneficial  effect  on  trade,  the 
uncertainty  during  the  negotiations  having  served  to 
slow  down  buying.  Mr.  Everts  is  in  especially  close 
touch  with  the  asparagus  canning  industry  and  this 
promises  to  benefit,  although  the  volume  of  export 
business  to  England  and  Canada  on  this  product  is  not 
especially  large.  Frank  T.  Swett,  of  Berkeley,  long 
associated  with  the  pear  industry  says  that  the  reduc¬ 
tion  in  the  duties  on  fresh  pears  should  aid  the  canned 
pear  market,  although  the  canned  pear  duty  is  un¬ 
changed.  Olive  growers  are  pleased  with  the  lower 
duties  on  this  fruit.  While  but  small  quantities  are 
exported,  the  new  rate  is  expected  to  aid  in  opening 


new  markets.  Apple  growers  are  happy  at  the  duty 
reduction  on  their  .product.  About  one  third  of  the 
crop  in  the  important  Sebastopol  district  is  expo -ted 
and  an  increased  outlet; is  in  sight.  The  reduction  in 
duties  on  fruits-for-salads  is  an  aid  to  growers  and 
packers  of  a  wide  variety  of  fruits.  California  sardine 
packers  are  registering  pleasure  at  the  new  reduced 
duties. 

FRUITS — Several  revised  general  fruit  lists  have 
made  their  appearance  of  late,  but  these  for  the  most 
part  chronicle  little  other  than  withdrawls,  prices  being 
largely  without  change.  The  withdrawls,  however,  tell 
quite  a  story  of  sales  activities  in  recent  months.  In 
apricots,  for  example,  the  California  Packing  Corpora¬ 
tion  is  sold  out  of  buffet  choice.  No.  1  tall  standard,  and 
No.  10  choice,  standard  and  water.  It  is  likewise  out 
of  peeled  apricots  in  No.  2i/4  seconds.  No.  21/2  water, 
No.  1  tall  standard  and  No.  10  choice.  In  Royal  Anne 
cherries  it  is  quoting  only  on  No.  2V^  standard.  No.  1  tall 
standard  and  No.  10  water.  It  has  complete  stocks  of 
pears  and  peaches,  with  the  exception  of  No.  10  pie,  not 
preheated,  in  the  latter.  Of  course,  this  list  has  nothing 
to  do  with  its  Del  Monte  brand.  In  loganberries,  but  one 
item  is  quoted,  this  being  buffet  fancy,  other  items 
being  sold  out. 

CITRUS — Tentative  opening  prices  on  1938-39  Del 
Monte  brand  grapefruit  and  grapefruit  juice  have  been 
brought  out  by  the  California  Packing  Corporation, 
with  shipments  to  begin  as  soon  as  items  are  available. 
The  prices  on  grapefruit  are: 

No.  2  tall,  90  cents;  No.  300,  70  cents;  buffet,  471/2 
cents,  and  No.  5,  $2.45.  .Unsvyeetened  juice:  No.  2  tall 
621/^  cents;  No.  211  cylinder,  471/4  cents;  No.  5,  $1.90, 
and  47  ounce  cylinder,  $1.50.  The  usual  increase  of 
21/0  cents  and  10  cents,  is  made  for  sweetened  juice. 
Mission  or  Argo  brands  broken  segments  grapefruit  are 
quoted  at  721/4  cents  for  No.  2  tall.  Prices  are  f.  0.  b. 
cars  or  dock,  Tampa,  Fla. 

TOMATOES — There  are  indications  that  the  market 
on  tomato  paste  is  starting  the  upward  climb.  Under 
date  of  November  18,  W.  J.  Withers,  Inc.,  advance-!  its 
prices  to  $3.50,  or  25  cents  a  case  more.  This  is  for  100 
cans  of  6  ounce,  in  fibre  cases,  with  no  discounts  of  any 
kind.  Others  are  falling  in  line  with  lists  close!/  in 
keeping.  This  same  firm  has  also  increased  price ,  on 
Italian  tomatoes  to  871/^  cents  on  No.  Is  and  $1.3  >  on 
No.  21/2S,  an  increase  of  5  cents  a  dozen. 

SPINACH — A  very  limited  pack  of  winter  spi  ach 
will  be  made  in  California,  there  having  been  no  i<  ’en- 
tive  to  add  to  holdings.  The  movement  has  been  sl<  v  of 
late,  despite  the  fact  that  some  of  the  large  interes-  are 
entirely  out  of  the  market.  Even  on  the  basis  of  .  '..05 
for  No.  2l^s,  orders  are  few  and  far  between.  Bi  'ers 
do  not  seem  concerned  over  quality,  price  bein^  the 
chief  consideration.  That  doesn’t  sound  any  to  en¬ 
couraging  and  some  packers  will  not  operate  next  iar. 

PEACHES — ^The  canned  peach  picture  contini  s  a 
bright  one,  with  fruit  going  into  cpnsumption  at  a  ipid 
rate  and  most  of  the  poorly  financed  packers  out  c  the 
market.  Stocks  are  now  largely  in  the  hands  c  the 
growers  association,  financed  by  the  Government  and 
such  other  strong  holders  as  Libby,  McNeill  &  1  bby 
and  the  California  Packing  Corporation.  Bottom  p  ices 
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are  >'  10  for  No.  2i/^  standards  and  $1.20  for  choice, 
with  ew  willing  to  sell  freely  at  this  price.  Some 
hold  ’  '  are  declining  to  accept  orders  for  full  cars  of 
No.  -  2  standards  at  this  price,  having  only  enough  to 
meet  he  normal  requirments  of  their  regular  trade. 
An  ai.v’ance  of  at  least  5  cents  a  dozen  is  expected 
befoi  spring. 

01  v^ES — ^The  recent  freeze  in  California  did  exten¬ 
sive  (  image  to  olives  and  a  new  prorate  arrangement 
\  will  <!oubtless  be  made.  Under  the  arrangement  made 
I  some  time  ago,  growers  were  certified  for  a  total  of 
'  7000  tons  for  canning  purposes  in  an  effort  to  stabilize 

the  industry.  It  is  believed  that  individual  growers 
will  be  allowed  to  market  additional  tonnage  to  com¬ 
pensate  for  the  loss  through  frost  damage. 

UNFORTUNATE — The  city  ordinance  of  Tulare, 
Calif.,  establishing  closing  hours  for  food  stores  has 
been  declared  unconstitutional  by  the  State  Supreme 
Court.  The  decision  affects  ordinances  in  many  other 
cities,  based  on  the  Tulare  law.  The  court  held  that 
if  the  ordinance  related  only  to  foods  susceptible  to 
quick  spoilage  there  would  have  been  no  question  as  to 
its  validity,  but  to  term  the  ordinance  a  health  measure 
\  was  unreasonable  and  arbitrary.  It  was  pointed  out 
that  canned  and  bottled  foods  comprise  a  large  part  of 
the  stocks  of  grocery  stores  and  that  these  lacked  much 
of  being  perishable.  Following  the  decision,  scores  of 
stores  throughout  the  State  began  staying  open 
evenings,  Sundays  and  holidays  but  what  about  the 
I  humans  ? 

TEXAS  RIO  GRANDE  VALLEY  MARKET 

By  “Rio  Grande” 

Special  Correspondent  of  "The  Canning  Trade" 

Conditions  Are  Different  —  Stabilization  Needed  —  Citrus 
Prices — Canners  Expect  Better  Prices — ^Will  Pack  Only  As 
Ordered — Most  Tomato  Canners  Have  Decided  A^jainst  a  Fall 
Pack — Vegetable  Prices. 

McAllen,  Texas,  November  25,  1938. 

fTHE  OUTLOOK — The  grapefruit  juice  and  grape¬ 
fruit  sections  outlook  in  the  Texas  Rio  Grande 
V'  Iley  for  the  coming  1938-39  pack  is  vastly  dif¬ 
ferent  from  that  of  the  past  season.  In  fact,  it  is  so 
differc  xt  that  it  is  in  absolute  reverse  not  only  in 
quota.  )ns,  but  in  every  factor  surrounding  the  price, 
which  ;verages  20  cents  per  dozen  lower  on  opening 
prices  han  the  opening  figures  of  last  year.  But 
unset,  d  conditions  exist  that  are  yet  to  determine 
what  11  constitute  the  1938-39  grapefruit  juice  and 
grape'  (it  sections  pack.  Several  canners  have  ven¬ 
tured  state  they  will  not  operate  unless  the  stabiliz¬ 
ing  f  r  of  both  federal  and  state  supervision  is 
workr  ,t  in  the  immediate  future. 

Pa.  s  who  made  the  foregoing  statement  well 
reme'  r  the  attempted  stabilization  programs  of  last 
year  ch  almost  wrecked  their  organizations,  and 
whici  tempts  did  indeed  wreck  many  a  canner 
financ  y,  and  they  cannot  hope  to  open  unless  they 
can  S‘  re  fiancial  backing. 

It  ii  .e  opinion  of  many  packers  that  sooner  or  later 
pi  s  paid  to  the  grower  will  be  stabilized  by  one 
or  anc  r  means ;  and  it  is  also  their  opinion  that  after 


the  chaos  of  the  last  year  that  the  entire  future  of 
the  Valley  grapefruit  canning  industry  rests  upon 
stabilization  of  the  price  of  this  year’s  grapefruit  crop. 

Referring  again  to  the  reverse  condition,  as  a  yard¬ 
stick,  fruit  to  the  canner  will  likely  be  set  at  $4.00  to 
$6.00  per  ton,  if  present  stabilization  plans  are  fulfilled, 
whereas,  last  year  $10.00  and  $12.00  per  ton  was 
demanded. 

The  industry  well  recognizes  the  fact  that  many 
buyers  did  some  heavy  buying  toward  the  last  of  the 
low  price  situation,  and  are  heavily  stocked,  permitting 
them  to  bide  their  time  until  about  January  1st,  1939, 
before  making  any  commitments,  whatsoever.  They 
also  realize  retailers’  shelves  are  better  supplied  at  this 
time  as  compared  with  past  inventories,  and  that  con¬ 
sumer  demand  is  at  a  low  ebb  due  to  shipments  of  fresh 
fruit. 

But  with  realization  of  all  the  foregoing  conclusions, 
packers  of  advertised  and  standard  brands  believe  that 
the  market  will  be  60  cents,  f.  o.  b.  Valley,  with  but 
slight  fluctuation  one  way  or  the  other. 

As  stated  before  in  this  column,  packers  will  not 
build  up  top-heavy  inventories,  but  will  roll  their  mer¬ 
chandise  directly  off  the  production  line  into  commercial 
channels,  else  will  sit  back  and  await  orders  on  which 
to  pack.  Packers,  with  but  the  usual  exception  to  evry 
rule,  not  only  cannot,  but  will  not,  gamble  on  this 
year’s  pack  until  the  market,  crop,  and  all  involved 
factors  prove  themselves  possessed  of  stabilization. 

GRAPEFRUIT  JUICE  QUOTATIONS  —  The 
average  quotation  is  60  cents,  f.  o.  b.  Valley,  on  No.  2 
unsweetened  juice.  The  lower  quotations  are  very 
scarce,  and  buyers  who  take  advantage  of  them,  or, 
who  are  so  fortunate  as  to  ever  run  into  them,  will  be 
few  in  number. 

GRAPEFRUIT  SECTIONS  —  24/2’s  fancy  whole 
sections,  new  pack,  are  being  quoted  at  85  cents,  f.  o.  b. 
Valley.  24/2’s  broken  sections  at  75  cents. 

TOMATOES — Most  packers  have  decided  against  a 
Fall  tomato  pack. 

TOMATO  CATSUP  —  6  lO’s  tomato  catsup  was 
delivered  at  $3.50  f.  o.  b.  Valley,  the  past  week. 

SAUERKRAUT — The  market  still  remains  steady 
at  50  cents,  f.  o.  b.  Valley. 

TURNIP  GREENS— 24  2’s  at  60  cents,  f.  o.  b. 
Valley. 

MUSTARD  GREENS — 24  2’s  at  60  cents,  f.  o.  b. 
Valley. 

SPINACH — 24  2’s  at  60  cents ;  24  /21/2’s  at  80  cents ; 
6/  lO’s  at  $2.85.  All  prices  covering  future  stocks, 
f.  o.  b.  Valley. 

BEANS — The  bean  market  seemingly  does  not  offer 
much  encouragement  to  canners,  and  packers  are  few, 
and  the  pack  light. 

CARROT  JUICE — This  health  drink  has  met  with 
such  excellent  reception  from  the  consuming  public 
that  its  production  in  the  Valley  will  be  increased  four 
times  over  last  season’s  pack.  Its  marketing  is  mainly 
through  health  food  and  fancy  food  jobbers,  and  is 
mostly  comprised  of  l.c.l.  orders.  It  mixes  well  with 
grapefruit  juice,  and  at  least  one  packer  will  experi¬ 
ment  on  a  small  scale  with  canned  mixed  carrot  and 
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grapefruit  juice.  Packed  in  No.  I’s,  tall,  only,  at  85 
cents  per  dozen,  f.  o.  b.  plant. 

BEET  JUICE — Also  packed  in  No.  I’s,  tall,  only,  at 
85  cents  per  dozen,  f.  o.  b.  plant.  As  in  the  case  of 
carrot  juice,  beet  juice  has  meet  with  ready  demand, 
and  its  production  will  also  be  greatly  increased. 

• 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Camning  Trade” 

Very  Little  Shrimp  Canning — Quiet  Season  On — Prices  Holding 
Firm — Oyster  Season  On,  But  Very  Little  Canning — Crab  Meat 
Production  About  Ended. 

Mobile,  Ala.,  November  25, 1938. 

HRIMP — Very  little  canning  of  shrimp  was  done 
in  this  section  this  past  week.  The  bulk  of  the 
shrimp  produced  went  to  the  raw  headless  shrimp 
dealers  who  shipped  them  to  the  Northern  and  Eastern 
markets. 

The  demand  for  raw  headless  shrimp  is  better  than 
it  has  been,  but  the  price  has  advanced  very  little. 

From  the  looks  of  things,  the  canning  of  shrimp  is 
not  going  to  last  much  longer,  because  some  of  the 
canneries  have  already  shut  down  and  others  are  ex¬ 
pected  to  do  the  same  thing  shortly. 

The  movement  of  canned  shrimp  will  be  light  for  the 
next  60  days,  due  to  the  holidays,  which  boosts  the 
demand  for  oysters,  turkey  and  game.  The  hunting 
season  is  on  and  while  there  are  restrictions  on  the 
sale  or  the  giving  away  of  certain  kind  of  game,  yet 
there  is  plenty  given  away  and  quite  a  bit  sold,  even 
of  the  prohibited  kind. 

The  eating  habits  of  the  people  change  with  the  sea¬ 
son  of  the  year  and  it  is  up  to  us  to  get  all  we  can  out 
of  our  season. 

Shrimp  has  the  advantage  that  it  is  never  altogether 
discarded  from  the  menu  and  it  is  served  more  or  less 
the  year  round. 

Shrimp  has  assumed  its  importance  as  being  one  of 
the  greatest  food  stuffs  of  the  nation,  through  its  own 
merits,  therefore,  it  looks  like  with  more  aggressive 
marketing,  the  sale  of  shrimp  could  be  greatly 
increased. 

The  shrimp  in  the  upper  bay  are  somewhat  mixed, 
but  those  in  the  lower  bay  and  the  gulf  are  large  and 
fancy. 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
No.  1  small;  $1.15  for  No.  1  medium,  and  $1.20  for 
No.  1  large,  f.  o.  b.  factory. 

OYSTERS — We  are  now  in  the  peak  of  the  oyster 
business,  which  is  from  Thanksgiving  week  to 
Christmas. 

This  week  we  celebrated  Thanksgiving  and  there  is 
no  Thanksgiving  without  turkey  and  there  should  be 
no  turkey  dressing  without  oysters,  which  accounts  for 
the  increased  demand  at  this  time.  Canned  oysters  are 
the  most  economical  for  turkey  or  fowl  dressing,  be¬ 
cause  they  are  ready  to  put  in  ti  e  dressing  just  as  soon 
as  the  can  is  opened  and  they’re  certainly  just  as 
delicious  as  those  prepared  in  your  kitchen  from  fresh 
oysters.  So  no  housewife  should  be  without  a  couple 
of  cans  of  oysters  in  her  pantry  for  dressing. 


The  Deer  Island  Fish  &  Oyster  Co.  of  Bayou  La 
Batre,  Ala.,  made  a  trial  run  on  oysters  last  week,  and 
while  they  canned  quite  a  good  many  barrels,  the  yield 
was  low.  As  the  oysters  are  not  very  fat. 

The  price  of  canned  oysters  95  cents  per  dozen  for 
four  ounce;  $1.00  for  five  ounce,  and  $1.90  for  ten 
ounce,  f.  o.  b.  factory. 

CRAB  MEAT — Very  little  crab  meat  is  being  pro¬ 
duced  in  Alabama  and  Mississippi  at  present  and  local 
dealers  in  this  locality  have  to  draw  from  Louisiana, 
where  production  is  much  better. 

DISTRIBUTORS  ACTIVITY 

(Continued  from  page  17) 

Wednesday  sessions  will  be  highlighted  by  presenta¬ 
tion  of  plans  for  the  industry’s  “Parade  of  Progess- 
Nationally  Known  Grocery  Products”.  The  Preview 
will  be  made  at  the  luncheon  session  in  the  Waldorf 
ballroom  and  will  attract  not  only  manufacturers  but 
advertising  accounts  executives,  representatives  of  all 
types  of  media  and  of  allied  industries. 

Closed  session  when  AGMA  member-manufacturers 
will  discuss  mutual  problems  and  will  elect  officers  will 
be  held  Wednesday  morning  and  afternoon,  according 
to  Mr.  Willis. 

FOODS  “PARADE  OF  PROGRESS” 

LANS  for  sponsoring  the  February  celebration  of 
a  nationally  advertised  brands  week  in  the  grocery 
industry,  as  previously  announced  by  the  Asso¬ 
ciated  Grocery  Manufacturers  of  America,  have  been 
substantially  changed,  according  to  announcement  by 
Paul  S.  Willis,  president  of  the  association.  Under  the 
new  plan,  the  celebration  will  be  known  as  “Parade  of 
Progress,  Nationally  Know  Grocery  Products,”  and  the 
event  will  start  on  April  6,  which  immediately  follows 
Easter. 

It  is  planned,  under  the  new  program,  to  develop 
the  sales  event  along  much  broader  lines  than  originally 
contemplated.  The  revised  plan  contemplates  a  more 
general  participation  in  the  event  by  both  wholesale 
and  retail  distributors. 

“Dealers  will  find  many  opportunities  to  tell  iheir 
individual  stories  of  progress,”  Mr.  Willis  said,  “thus 
making  it  a  three-way  plan  of  promoting  pleasant  rela¬ 
tionships  between  the  manufacturer  who  produces  the 
groceries,  the  dealer  who  sells  them,  and  Mrs.  America, 
who  purchases  them. 

“It  is  obvious  that  the  ‘Parade  of  Progress’  the  can 
be  developed  in  a  wide  variety  of  ways  by  all  tyi  5s  of 
media.  Allied  industries,  too,  have  a  part  in  the  tory 
of  progress,  in  keeping  up  with  requirements  <  f  re¬ 
search  departments  and  the  grocery  manufact  iring 
industry’s  need  for  increasingly  efficient  equipmer  >  and 
transportation  methods. 

“On  the  theory  that  everybody  loves  a  parade,  oint- 
of-sale  promotion  will  undoubtedly  be  colorfir  and 
dramatic  as  the  theme  lends  itself  to  many  variat  ons.” 

Manufacturers  sponsoring  the  “Parade  of  Proi  ress” 
are  expected  to  arrange  effective  tie-ins  with  the;  •  dis¬ 
tributors  in  order  to  secure  industry-wide  participation 
in  the  grocery  trade’s  annual  sales  event. 

_ J 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 


CANNED  VEGETABLES— Continued 


Price?  given  represent  the  high  and  low  canners'  selling  price 
of  the  arrent  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Centra’”:  Central  States  West  of  Ohio  River  to  Mountain 
States,  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

Low 

High 

Low  High 

Low 

High 

ASPARAGUS 

White  Colossal,  No.  2^ . 

2.46 

2.66 

Large,  No.  2Mi . - 

2.60 

2.60 

Medium,  No.  2Mi . 

2.60 

2.60 

Green  Mam.,  No.  2  ro.  cans . 

2.50 

2.60 

2.40 

2.60 

Large,  No.  2 . . 

2.40 

2.60 

2.35 

2.60 

Tips,  White,  Mam.  No.  1  sq . 

2.35 

2.46 

Small,  No.  1  sq . 

2.16 

2.26 

2.20 

2.26 

2.00 

2.40 

Green  Tips,  60/80,  2s . 

1.86 

2.10 

2.10 

2.16 

Green  Tips,  40/60,  2s . 

2.00 

2.50 

2.30 

2.36 

Green  Cuts  and  Tips,  2s . . 

1.65 

1.76 

Green  Cuts  and  Tips,  10s . 

. 

Green  Cuts,  2s . 

1.06 

1.15 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

.80 

1.00 

1.10 

1.10 

1.20 

No.  10  . . . 

4.25 

5.00 

6.00 

Ex.  Std.  Cut  Green,  No.  2 . . 

.60 

.77 

.80 

.80 

.90 

1.00 

No.  10  . 

2.75 

3.00 

Std.  Cut  Green,  No.  2 . 

.55 

.60 

.671/j 

.70 

.75 

.80 

No.  10  . 

2.65 

2.75 

3.00 

3.25 

3.26 

3.50 

Fancy  Whole  Green,  No.  2 . 

.90 

1.50 

1.10 

1.40 

1.25 

1.75 

No.  10  . 

4.50 

5.76 

4.76 

6.00 

Ex.  Std.  Whole  Green,  No.  2.... 

.80 

1.10 

1.20 

1.20 

No.  10  . 

4.00 

4.76 

6.25 

5.25 

Fancy  Cut  Wax,  No.  2....„ . 

.80 

.95 

.90 

.95 

No.  10  . 

4.00 

4.76 

4.50 

6.00 

Ex.  Std.  Cut  Wax,  No.  2 . 

.70 

.90 

.80 

.90 

No.  10  . 

3.35 

4.16 

4.00 

4.50 

Std.  Cut  Wax,  No.  2 . 

.65 

.70 

.75 

.75 

No.  10  . 

3.25 

3.50 

Fancy  Whole  Wax,  No.  2 . 

1.06 

1.20 

1.06 

1.20 

No.  10  .  . 

4.75 

Ex.  Std.  Whole  Wax,  No.  2 . 

1.00 

1.15 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.,  No.  2 . . 

.60 

.57 

.65 

No.  10  . 

2.70 

2.65 

3.25 

LIMA  BEANS 

No.  2  Tiny  Green . 

1.20 

1.40 

1.35 

1.50 

1.50 

No.  10  . . 

7.00 

No.  2  Fancy  Small  Green . 

1.15 

1.25 

1.30 

No.  2  Meviium  Green . 

1.10 

1.15 

1.15 

1.30 

1.25 

1.25 

No.  10  . 

6.75 

6.00 

No.  2  Green  &  White . 

.75 

.90 

.95 

.90 

.90 

No.  10  . 

4ij>n 

4  7K 

75 

No.  2  Frei-  White . 

.72  Vo  .80 

.7214 

.80 

.90 

.95 

No.  10  . . . 

3.75 

4.25 

BEETS 


Whole,  No. 

. 65 

1.00 

.85 

1.35 

No.  2% 

1.20 

.90 

No.  10  . 

_  2.<i5 

3  60 

Std.  Cut.  ' 

2 . 

.571/i 

.62% 

.es 

No.  2V. 

. 85 

.86 

No.  10 

.........  2.70 

2.70 

Fancy  Cu 

;o.  2 . . . 

. 65 

.65 

.70 

No.  2% 

70 

.No.  10 

2.76 

3.00 

Std.  s$iice< 

No. 

xo.  2............. 

-  .70 

-00 

.85 

.90 

No.  10 

2.60 

3.7R 

Fancy  Slic 

No.  2 . 

. 75 

.80 

.65 

.76 

.95 

-  3.26 

3.60 

3.00 

3.25 

3.60 

CARROTS 

Std.  Slice. 

J.  2 . 

.  No.  10 

.  ..  . 

_  3.60 

4.26 

Std.  Dice(!. 

■>.  2 . 

. 65 

.75 

.62% 

.65 

.65 

.70 

3.00 

3.25 

2.7K 

3.00 

PEAS  AN 

CARROTS 

No.  r. 

. 80 

.80 

Fsney  No. 

1.10 

1.06 

1.20 

CORN — Wholegrain 

Yellow,  Fancy  No.  2... 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2™..„ . 

No.  10  . 

White,  Ex.  Std.  No.  2. 

No.  10  _  ... 

Std.  No.  2 _  „ 

No.  10  . . 

. 

Shoepeg,  Fancy  No.  2... 

No.  10  . . 

Ex.  Std.  No.  2 _ 

No.  10  _ 

. 

Std.  No.  2 . . 

CORN — Creamstyle 

Yellow,  Fancy  No.  2...., 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . . 

Std.  No.  2 . 

No.  10  .  . 

♦Vhite.  Fanev  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 .  „ 

No.  10  .  ,,, 

HOMINY 

Std.  Split,  No.  1.  Tall.. 

No.  2%  . 

No.  10  . . 


MIXED  VEGETABLES 


Fey.,  No.  2 . 

No.  10  . 

Std.,  No.  2 . 

No.  10  . . 


PEAS 

No.  2  Fancy  Sweets,  2b . 

No.  2  Fancy  Sweets,  Ss . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  2s.......... 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets,  4s . 

No.  2  Ex.  Std.  Sweets,  6s.. . 

No.  2  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s................ 

No.  2  Std.  Sweets,  4s....™...,.,.. 

No.  2  Std.  Sweets,  6s . 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  4b . 

No.  10  Std.  Sweets,  6s . 

No.  2  Fey.  Alaska,  Is . 

No.  2  Fey.  Alaska,  2s . 

No.  2  Fey.  Alaskas,  3s.,„™....™ 

No.  2  Ex.  Std.  Alaskas,  Is . 

No.  2  Ex.  Std.  Alaskas,  2s...... 

No.  2  Ex.  Std.  Alaskas.  8s...... 

No.  2  Ex.  Std.  Alaskas,  4s...... 

No.  2  Ex.  Std.  Alaskas,  6s . 

Na  10  Ex.  Std.  Alaskas,  Is...... 

No.  10  Ex.  Std.  Alaskas,  2s...... 

No.  10  Ex.  Std.  Alaskas,  8s.... 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  8s . ..., 

No.  2  Std.  Alaskas,  4s . . 

No.  2  Std.  Alaskas,  6s..„ . 

No.  10  Std.  Alaskas,  Is....™™.. 

No.  10  Std.  Alaskas,  2s....,.™,.„ 

No.  10  Std.  Alaskas,  8b™........„ 

No.  10  Std.  Alaskas,  4s . . 

No.  10  Std.  Alaskas,  6s.............. 

No.  2  Untrraded . . 

Soaked,  2s . . 

10s  . . 

Blackeye,  2s,  Soaked . . 

10s  . . 


PUMPKIN 
Fancy,  No.  2. 
No.  2%  ..... 

No.  8  . 

No.  10  . 


SAUER  KRAUT 


Fancy,  No.  2.. 

No.  2%  _ 

No.  8  . 

No.  10  . . 

SPINACH 


No.  2  ............ _ _ 

No.  2%  _ 

No.  10  . 

SUCCOTASH 


Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 
Std.  No.  2,  Gr.  Corn,  FV.  Limas. 
Triple,  No.  2 . . ...... 


Eastern 

Central 

West  Coast 

Low  High 

Low  High 

Low  High 

.76  .87% 

.85 

.95 

4.50  5.00 

4.76 

5.76 

.70  .76 

4.25  . 

.76 

.67%  .76 

4.26  _ 

.67%,  .60 

4.00  . 

.80  .86 

4.75  .600 

.70  .72% 

4.00  . . 

.66  .70 

.80  .82% 
4.00  4.26 

.75 

4.26 

.95 

5.00 

.70  .76 

3.76  4.26 

.65 

3.50 

.80 

4.00 

•67%  . 

.65 

3.50 

.80  .87% 

.80 

.95 

4.12%  4.26 

.62%  .70 

.65 

.70 

3.50  . 

3.26 

4.00 

.67%  .62% 

.60 

.65 

3.26  3.75 

3.25 

4.00 

.77%  .85  ■ 

.60 

.65 

1.10 

2.00  2.50 

.76  .86 

2.00 

2.35 

4.00  4.60 

.56  .76 

3.00  4.00 

1.20  1.26 

1.16 

1.35 

1.10 

1.40 

1.02%  1.10 

1.05 

1.20 

1.00 

1.30 

.97%  . 

.96 

1.25 

1.00 

1.20 

.90  .95 

.90 

1.16 

1.05 

1.10 

-92%  . 

.90 

1.26 

1.15 

1.20 

.87%  .90 

.80 

1.10 

.95 

1.16 

.82%  .86 

.76 

1.10 

.90 

1.10 

.75  .82% 

.77%  1.00 

1.00 

1.06 

.86 

1.00 

.90  . 

.80 

.95 

i.io 

1.16 

.85  . 

.77%  1.00 

.80 

1.10 

.70 

.80 

.76 

.95 

6.00 

6.76 

6.00 

6.26 

4.76 

6.00 

4.25  . 

4.25 

4.76 

4.50 

4.76 

3.50 

4.75 

4.25 

4.60 

1.25  1.60 

1.30 

1.40 

1.40 

1.50 

1.10 

1.20 

1.30 

1.45 

1.06  . 

1.00 

1.10 

1.20 

1.30 

1.05 

1.26 

1.25 

1.30 

1.00  . 

.85 

1.10 

1.20 

1.30 

.72%  .80 

.75 

.80 

1.10 

1.20 

.72%  .86 

.75 

.90 

.95 

1.10 

1.00 

1.06 

6.26 

6.00  6.25 

6.60 

6.60 

4.76  5.00 

4.00 

6.50 

.75  .90 

.80 

1.00 

.62%  .70 

.67% 

.77% 

.90 

1.00 

.60  .65 

.62% 

.70 

.85 

.90 

6.00  . 

.62^ 

.65 

.80 

.90 

4.00  4.60 

6.00 

3.35  . 

3.25 

4.50 

4.60 

4.76 

3.16  . 

3.26 

4.00 

4.26 

4.60 

4.00 

4.60 

•62%  . 

.90 

.96 

.41%  . 

.50 

.60 

.67% 

.60 

2.10  . 

2.60 

3.50 

.67%  . 

.65 

2.70  . 

.70 

.80 

.65 

.70 

. 86 

.90 

.95 

.80 

.85 

3.50 

3.50 

2.40 

2.50 

.62%  . 

.46 

.60 

,62% 

.65 

.60  .70 

.60 

.60 

.76 

.80 

2.60  . 

2.00 

2.85 

2.60 

2.60 

.67%  .72% 

.65 

.70 

.90 

.95 

.90  1.00 

.85 

.90 

1.06 

1.15 

3.00  3.36 

2.75 

3.25 

3.40 

4.30 

.76  .86 

.90  1.10 

.96  . 
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Central 


West  Coast 


SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 

No.  2%  . 

No.  8  . — . . 

No.  10  . . . 

Fey.,  No.  2,  Syrup  Pack . 75 

No.  2%  - - - 

No.  8  - 

No.  10  . . . 

TOMATOES 

Fancy,  No.  2.......................... 

No.  2%  - 

No.  8  _ 

No.  10  . . . 

Ex.  Std.,  No. 

No.  2  . . 

Na  2%  . . 

No.  8  . . 

No.  10  . . 


Std.,  No.  1.. 

No.  2  . 

No.  2%  .. 
No.  8  ...... 


TOMATO  PUKEE 

Std.,  No.  1.  Who.  St.  1.04.. 

No.  10  . 

Std.,  No.  1,  Trim  1.0S6 - 

No.  10  . . . 

TOMATO  JUICE 

No.  1  . 

No.  2  . . 


Low  High 

Low  High 

Low  High 

65 

.70 

.80 

.87  ¥2 

.96 

2.70 

3.00 

.75 

.75 

1.20 

1.20 

.97  V* 

1.10 

1.00 

1.50 

1.50 

3.16 

3.50 

,1 

Solid  Pack 

.96 

1.06 

1.10 

.80 

.95 

1.25 

1.26 

1.36 

1.20 

1.26 

3.75 

4.00 

.45 

.471/* 

.76 

.671/2 

.80 

.75 

.80 

.921/2 

1.25 

1.00 

1.10 

.971/2 

3.25 

3.50 

3.25 

3.50 

3.10 

.421/* 

With 

puree 

.37 

.40 

.421* 

.60 

.621/2 

.67V2 

.65 

.60 

.621/* 

.65 

.65 

.80 

.90 

.85 

.90 

.80 

.821/2 

1.00 

1.00 

.971/. 

2.75 

3.10 

2.85 

3.00 

2.65 

2.75 

.40 

.40 

3.00 

3.00 

3.50 

3.00 

3.26 

.371/2 

.35 

.40 

.621/2 

2.75 

2.i50 

3.25 

2.75 

2.75 

.40 

.45 

.40 

.50 

.621/2 

.55 

.66 

.70 

.70 

.75 

.70 

.72V4 

2.75 

3.00 

3.00 

3.25 

2.65 

2.80 

CANNED  FRUITS— Continued 


Eastern 
Low  High 


Central 
Low  High 


West  Cc\st 
Low  Hit;h 


FRUITS  FOR  SALAD 

Fey.,  No.  2^ _ ...... _ 

No.  10  _ 

BLACKBERRIES 

Std.,  No.  2 _ 

No.  8 _ 

No.  10,  water................... 

No.  2,  PreeerTed............... 

No.  2,  Syrup . . 

BLUEBERRIES 

No.  2  . 

No.  10  . . 


1.35 

4.85 


1.45 

6.76 


1.45 

6.40 


1.60 

6.00 


2.06 

7.60 


1.10 

3"60 


2  lO 
7.75 


1.15 

Lie 


CHERRIES 

Std.,  Red,  Water,  No.  2 . 

Std.,  White,  Sjrrup,  No.  2... 
Ex.  Std.,  Preserved,  No.  2.. 

Red  Sour  Pitted,  No.  2 . 

Red  Sour  Pitted,  No.  10 . 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No,  2% . 


1.07V2  1.10 


1.10 

6.36 


1.20 

6.60 


1.10 

6.60 


1.20 

6.00 


GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . . . . 


RASPBERRIES 


aaw.  . . 

Black,  Water,  No.  2.............. 

1.45 

5.00 

1.60 

TURNIP  GREENS 

9  . 

. 76  _ 

.66 

.85 

2.90 

.67V^ 

.90 

3.00 

No.  10  . 

Red,  Water,  No.  2 . 

..  7.26 

7.60 

.  7.00 

fin  21,4  _ _ _ 

.  95  . 

No.  10  . . 

~  7.26 

7.60 

5.00 

Ma  iri“ . 

.9  7.-;  a  7."; 

Black,  Sirrup,  No.  2.................. 

..  1.76 

1.40 

1.60 

Red,  Syrup,  No.  2 . 

.  2.10 

Canned  Fruits 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack.... 

2.35 

2.60 

3.00 

2.90 

APPLE  SAUCE 

No.  2  Fancy.... . . . 

.621/* 

.80 

No.  10  - 

2.80 

3.25 

No.  2  Std. . 60 

No.  10  .  2.75 

APRICOTS 

No.  2^,  Fancy... . 

No.  2%,  Choice . .  . 

No.  2%.  Std . 


2.90  3.00 

£'75  £00 


STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  . . 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10. 


GRAPEFRUIT  SECTIONS 

8  os.  . 

No.  2  . . . 

No.  6  . 


Florida 


.67  Vj 
3.35 


Texas 


Canned  Fish 


1.55  1.65 

1.35  1.40 

1.20  1.25 

California 


HERRING  ROE 

10  os . . . 70 

No.  2.  19  OB. .  1.26  ... 

No.  2,  17  os .  1.12V*  .. 

LOBSTER 


GRAPEFRUIT  JUICE 

8  os . 

No.  1  . . 

No.  800  . 

No.  2  . 

No.  6  . . 

PEARS 


No.  10  . 

Choice,  No.  2%.. 
No.  10  . . 


No.  10,  Water. _ 

No.  10,  Syrup..... 
No.  10  Pie.  S.  P.. 


.431/2  .47i/> 

.821/.'.  85 

.75 

.85 

2.42  V.,  . 

.35  .45 

.37 

.441/2 

.54  .55 

.48 

.50 

.60  .621/, 

.69 

.60 

1.85  2.00 

1.90 

2.12  V* 

1.36  1.36 

1.70  1.90 

1.45  . 

1.321/,  . 

4.60  5.35 

PEACHES 

Fey.,  y.  C..  No.  2V4 . . 

Choice,  No.  2V4 . 

Std.,  No.  2V4 . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  Yel.,  No.  2%.... . . 

No.  10,  Fancy . . 

Peeled,  No.  10,  Solid  Pack.... 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy.  No.  2.. 

No.  2V4  . . 

Std.,  No.  2 . . 

No.  2%  . . . 

Sliced,  Standard,  No.  10 . 

Shr^ded,  Syrup,  No.  10 . 

Crushed,  Ehc.  Std.,  No.  10 . 

PINEAPPLE  JUICE 

Buffet  . . 

No.  211  . . 

No.  2  . 

No.  2V4  . . 

46  os . . 

No.  10  . . . . . . 


Vi  lb. 

V4  lb. 


1.35 

6.00 

2.00 

1.90 

1.80 


2.15 

2.15 

1.85 


OYSTERS 

Std.,  4  OS... 
6  os.  . 


6.60 

6.50 

3.25 

3.26 

3.00  . 

1.96 

1.96 

Southern 

Northwest  SelecU 

.95 

1.06 

.95  _ 

1.00 

1.00  . 

1.16  1-26 

1.80 

2.10 

1.80  . 

1.60  1.76 

1.90 

2.20 

1.90  . 

1.65 

1.70 

1.45 

1.50 

1.35 

1.40 

3.25 

3.50 

5.60 

6.75 

3.25 

3.60 

1.30 

1.45 

1.20 

1.35 

1.10 

1.20 

.771/2 

.80 

1.00 

1.10 

4.30 

4.75 

4.00 

4.35 

1.50 

1.80 

1.40 

1.66 

5.85 

6.10 

Selects,  6  os . . . 

SALMON 

Red  Alaskas,  Tall,  No.  1.. 

Flat,  No.  V4 . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . . 

No.  V4  . - 

Pink.  Tall,  No,  1 . 

Flat,  No.  % . 

Sockeye  Flat,  No.  1 . 

No.  Vi  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . 


SHRIMP 


No.  1,  Small . 

No.  1,  Medium . 

No.  1,  Large . 


SARDINES  (Domestic)  Per  Case 

V4  Oil.  Key . 

V4  Oil,  Keyless . 

V4  Oil,  Tomato,  Carton . . 

V4  Oil,  Carton . 

%  Mustard,  Keyless . 

Calif.  Oval  No.  1,  24*s . 

Calif.  Oval  No.  1.  48’s . . 


4.15 

3.80 


5.00 

4.15 


1.86 

1.60 

1.60 


1.26 

1.00 

.76 

i"76 

.90 

1.60 


I. 96 
1.60 
1.80 

J. 26 
i  30 
1.06 


Southern 

1.10  1.20 


1.16 

1.20 


1.25 

1.30 


6.00 


.B2V4 
.72  V6 
1.06 
1.60 
2.40 
6.00 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . 

V^s  . 

¥48  . . . 

Light  Meat,  Is . . 

¥.8  . 

V4s  . 


1.70 

3.00 


10.00  ’  .46 

6.60  .30 

3.86  4.16 

11.00  . 

6.95  . 

3.90  . 


J 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


.^OJUSTERS  for  Detachablo  Chains. 

FriTik  Hamachek  Mach.  Co.,  Kewaunee.  Wis. 

AfilTATORS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BKAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N-  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier.  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BELT  LACING 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salein,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N-  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Cnapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach,  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chishcim-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Kobins  &  Co.,  Inc.,  Baltimore,  Md. 

West!'.,  '.ster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Philli 


BUi 
A.  K. 
CA- 

Came . 

Ca: 

Philli, 

PhllL- 


Sales  Co.,  Cambridge,  Md. 

'.RS,  OU,  Gas,  Gasoline,  Etc. 
.'bins  &  Co.,  Inc.,  Baltimore,  Md. 
■lAKERS'  MACHINERY. 

■  Can  Mchy.  Co.,  Chicago,  Ill. 

>:d  foods. 

Packing  Co.,  Cambridge,  Md. 
'ales  Co.,  Cambridge,  Md. 


CA  Tin,  AU  Kinds. 

Ame:  ’.  Can  Co.,  New  York  Ci^. 

Conti,  tal  Can  Co.,  New  York  City. 

Crow  an  Co.,  Philadelphia,  Pa. 

Week  Ian  Co.,  Cincinnati,  Ohio. 

Natic  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelp-:  ’an  Co.,  Baltimore,  Md. 

Philli-  Can  Co.,  Cambridge,  Md. 

CA  -.STING  MACHINERY. 

Came  Can  Machinery  Co.,  Chicago,  Ill. 

CAl'i  WASHING  MACHINES. 


Chish  . 
Hans-- 
A.  K. 


Ryder  Co.,  Niagara  Falls,  N.  Y. 
'ang.  Mchy.  Corp.,  Cedarburg,  Wis. 
•bins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  T. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  SpiraL 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

CONVEYOR  BELT  FASTENERS 
Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-^apman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster.  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 
Haimen  Canning  Maciiinery  Corp.,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Mltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 


ENAMELED  BUCKETS,  PAILS,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


ciAiinuoi  owJLZSi, 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wit 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  Ci^, 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chwman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md, 

FINISHING  MACHINES.  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill, 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  AGENTS  for  Sdachinery  Idfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Ma<dtinerv  Corp.,  Cedarburg,  Wla. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


HYDRAULIC  CONVEYING  EQUIPMENT. 
berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 
Scott  Viner  Co.,  Columbus,  Ohio. 
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INSURANCE,  Cann*n. 

Caimers'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Cameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
LACING.  BELT 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Co^.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PASTE,  CANNERS'. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINER  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SEEDS,  Canners',  AU  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  S  Sons,  Milford,  Conn. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  HI. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis.  > 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STENCILS,  Marking  Pots  and  Brushes, 
Checks,  Rubber  and  Steei  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 
Hansen  Canning  Macmnery  Corp.,  Cedarburg,  Wis 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wts 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wu 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  ^rp.,  Cedarburg,  Wl», 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  (^rp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corooration,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott-Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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AVARS  TOMATO  JUICE  FILLER 


Used  by  leading  Manu 
Facturers  For  Filling 
Tomato  Juice/  also 


For  filling  Tomato  Pulp  and  Puree, 
Clear  Soups  etc 

For  Syruping  Fruits,  String  Beans, 
Beets,  etc. 

Has  no  air  vent  stems  to  damage 
fruit. 

Designed  for  high  speed. 

Belt  drive  or  direct  connected. 

Fills  absolutely  accurate. 

No  Can  No  Fill. 

Rapid  Valve 

Built  in  three  sizes,  Eight  Valve, 
Twelve  Valve  and  Sixteen  Valve. 

Prices  on  request. 


AVARS  MACHINE  COMPANY,  Salem,  New  Jersey 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE  > 

JS^BALTIMORE^ 


WEIRTON.W.VA 


CLARKSBURG, WVA, 


cxUvUeA  .  .  m.a4e  luufoJurv 


This  pure-lined  stoek  represents  a  distinet  advanee  in  uniform¬ 
ity  of  vine  growth  and  eoneentration  in  setting  of  pods,  resulting 
in  a  higher  pereentage  of  green  heans  at  the  eanning  stage. 


Associated  Seed  Groupers,  Inc. 

Breeders  and  Growers  of  Vegetable  Seeds  since  1856 

Neu)  haven,  Connecticut 

Sales  Branches: 

Atlanta  Indianapolfs  LosAngelcs  Memphis  Salinas 


HENDERSON’S  BUSH  LIMA  BEANS 


OJtie.  yUoAow^  trJAaui 
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